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WE'RE WINNING.

Daar Friends,

|-am pleased to present the 2010 Annual Report of the
i Campaign for Tobacco-Free Kids and the Tobacco-Free
Kids Action Fund, covering our work from April 2009
{ through March 2010. This has been a year of truly
historic and unprecedented accomplishments in the fight
apainst tobacco, and | am proud that the Campaian for
Tobacco-Free Kids has played a leadership role in these
achievements, Wa share these victories with deep gratitude because we achieved
them shoulder to shoulder with our many partners and supporters, We value and
thank each of you.

First and foremost, on June 22, 2009, President Obama signed into law the

Family Smoking Prevention and Tobacco Control Act, historic and long-overdue
legislation that grants the U.S. Food and Drug Administration the power to regulate
the manufacturing, marketing and sale of tobacco products. This law launched

a new era in which the most deadly consumer product sold is finally regulated

to protect public health. The new faw is the rasult of mora than a decade’s worth
of diligence and perseverance by the Campaign for Tobacco-Free Kids and our
partners. This report detalls the full breadth of that law.

We achieved another major victory in March 2010 when President Obama signed
into law the Prevent All Cigarette Trafficking Act (PACT Act), which cracks down
on tax-evading sales of low-cost cigarettes and other tobacco products over the
Internet and through the mail. This law is an important step to prevent kids from
buying cheap cigarettes onling and prevent tax evasion that costs governments
billions in revanue.

March 2010 also saw the enactment of health care reform legislation that makes
disease prevention — including preventing and reducing tobacco use — a national
priority. The new law expands health insurance coverage for smoking cessation
treatments under Medicaid and private health ptans and provides critical new
funding for proven disease prevention initiatives.

Alang with the largest ever increase in the federal cigarette tax, a 62-cent
increase enacted in February 2009, these accomplishments add up 1o the most

significant progress ever at the faderal level in enacting measures to fight
tobacco use. These actions will protect children, save lives, imprave health
and reduce health care costs for decades 1o come.

In addition to these lederal accomplishments, we continug to make critical
gains in the states. During the perod covered in this report, 14 more states
and the District of Columbia increased tobacco taxes, taking an important
step to prevent kids from smoking and motivate smokers to quit. And five
mare states — including tobacco-growing North Carolina - enacted smoke-
free laws that include restaurants and bars, bringing to 29 the number of
states with such laws protecting our right to breathe clean air,

Internationally, we are proving stronger than ever, The Bloomberg |nitiative
to Reduce Tobacco Use has continued to transform tobacco control
across the globe. While we have focused most intensively on China, India,
Indanesia, Bangladash, Russia, Mexico, and Ukraine, we have provided
sigrificant assistance throughout Latin America, Africa and elsewhere.

By combining advocacy, research, legal, communications, and funding
axpartisa with country-specific strategies, we are achieving victories that
will reduce tobacco vse and save lives in many countries.

What we have accomplished this year we have accomplished together,
The Campaign for Tobacco-Free Kids could not succeed without committed
leadership, exceptional stafi, and extraordinary partners and supporiers
wuorking together and strategically both in the United States and worldwide.

Our work is far from done. Tobaceo use remains the leading preventable
cause of death in our time, killing more than 400,000 Americans and more
than fiva million people worldwide each year. With your support, we will not
rest until we have achieved our goal of eliminating the death and disease
caused by tobacco.

Sincarely yours,
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n June 22, 2009, Presidant

Obama signed into law the

Family Smoking Frevention

and Tobaceo Cantrol Act,

It gives the U.S. Food and
Drug Administration (FDA) the authority to
regulate the manufacturing, marketing, and
sale of tobacco products. This landmark
law represents a milestong in protecting
America’s childrenand health from the
devastating consequences ol tobacco use.

WHY IS THIS LAW SO VITAL?

Tobacco use is the leading preventable
cause of death in the United States. killing
more than 400,000 Americans and resulting
in $96 billion in health care costs every year.
Every day, about 4,000 kids in the United
States try their first cigarette. Another 1,000
kids become regular smokers — one-third of
them will die prematurely as a result of their
addiction, Until the new law was enacted,
tobacco products had escaped regulation
despite their devastating toll in health, lives
and dollars. They were also exempt from ba-
sic consumer protections, such as ingredient
disclosure, product testing and restrictions
on marketing ta children,

2 CAMPAIGN FOR TOBACCO-FREE KIDS ANNUAL REPDRT 2010



WHAT THE FDA LAW DOES The Family Smoking Prevention and

Tobacco Control Act grants the FDA authority to regulate the manufacturing,
marketing and sale of tobacco products. Until this law was enacted, tobacco
products had escaped reguiation to protect public health, despite being the
leading preventable cause of death in the United States.

1

The law cracks down on tobacco marketing that appeals to kids, including
banning all 1obacco-brand sponsarships of sports and entertainment events and
virtually all free tobacco samples, and requires stores to place tobaceo prodicts
behind the counter. |t bans candy and fruit-flavored cigareties. It also provides
for tough federal enforcement and penalties against retailers who sell tobacco
1o minors.

The Secretary of Health and Human Services (HHS) has the authority 1o impose
additional restrictions an the advertising and promotion of tobacco products
consistent with and to the full extent permitied by the First Amendment to the
Constitution, Thig authority gives the agency the Aexibility to respond 10 inewi-
table tobacca industry attempts to circumvent specific restrictions.

Tobacco companies are now required to provide the FOA with imformation about
their products, including the ingredients in each tobaceo product by brand and
by quantity In each brand, including all smoke constituents. They must also
infonm the FDA of any changes to the product

The FDA has the authority to require changes in current and future tobacca
‘products, such as reduction or glimination of harmful ingredients, if it deter-
mings that these changes will protect public health,

The law prohibits the se of deceptive tams, stich as “light”, “mild" and “low,”
that have mislead consumers into beligving that some cigarettes are safer. FDA
has the authority to regulate any false health claims about twbacen products to

‘enstite they are scientifically proven and benefit pubilic health, taking into account

the impact both on individual tobaceo users and the population as a whale.

Ti'ua law requiras lmge text warning labels for smokeless tobacco products that
1ake up at least 30 percent af principal rllspla-,r pmels and at least 20 percent
of adverl&amanls By 2012, the law requires latge, graphic cigaretie warming
labals that cover the top half of the front and back of the pack.and at least 20
percent of advertisements:

The law allocates paynm of all tobacco produtt-related FDA costs among the

‘manufacturers of tigarettes, cigarette tohacco and smokeless tobaceo prodicts

sold In the United States, based on the manufaciurers’ respective sharas of the
entire U.S. tobacco product marker.

The law does nat pmmant state and local governments from enacting other
tobiacco control measures. States are free 10 adopt measures related o the
sale, distribution and possession, exposkre to, or access to tobdcco products.
State and |ncal governments have new authority to restrict the time, place and
manner of cigarette advertising, consistent with the First Amendment.
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4/10/08 5/13/08 p——
Rhode Istand North Carolina becomes i T
increases cigarette the 26th state to pass pranamsyado oSl
taxto§346a pack; smoke-free low covering EIEEME cigarnetie i U ac
FIAKING It e fighest restaurants and bars. Prasident Obama signs the 2/01/09
in the nation at the 5/4/09 Family Smoking Prevention Florida increasss ifs cigaretts
" Wisconsin becomes the 27th and Tobacco Control Act 2 10 §1.37 L‘::nar;: s
state (o pass smoke-free [aw into law : 4

4/m/o8 covering restaurants and hars 2/01/08

Kentucky increases its I R e o

1ax 10 §.60 per pack 5/15/08 New Hampshire ncreases its

Mississippi increases its
cigarette tax to 8 66 per pack

4/m/08

Congress expands the SCHIP program, including

a B2-cent cigarette tax increasa. This increased
the federal tax on cigarattes by 250%
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‘5/06/08 lhh:mﬁu Kids Celebrates umnmthMﬂm Year Awards

linir 13th Annual YAYA Gala celebrated award umnm prg;ms at the federal, state, and global levels, Our hanored
guests came from across the nation and around the world — each contributing excaptionally 1o the fight against tobacco

use THe Champlon Award winner, U.S: Aepresentative Henry A Waxman, and the reciplent of the second annual Judy

Wilkanteld-Award for International Tobacco Cantrol Exteflance, Rachel Kitoryn of Kanya, ane two autstanding leaders we
mnti‘-'lmmtltn honor, And of Gourse, we ance again recognized a mily inspimtional group af Youth Advocates, They are
National Youth Atvacate of the Yoat Emily Kyl Reglonal Youth Advocates of tha Year Hyacynth Dixon, ﬂdhdnﬁai'r Dlivia
Hulwrariﬂml‘n‘:ha: aruiuur g::mpwmnu HEAL Hm:‘ﬁ:a:ﬂl hﬁnmmrfmmmﬂnbumn indtistry

cigarette tax 1o §1,78 per pack

w/m/ng
Vermont increases its
cigarette tax to $2 24 per pack

7/0/08
Wisconsin increaces is
cigarette tax 1o §2 57 per pack
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President Obama signs the Prevent All Cigarette Tratficking (PACT) Act into law
10/01/08 The PACT Act fights crime and increases government revenues by ensuring the collection
Washington, DC increases its of federal, state and local tobaceo taxes on cigarattes and smokeless tobacco sald via
tigarette tax to §2.50 per pack the Internet or other mail-order sales. By reducing the availahility of tax-avading, low-cost

clgarettes over the Intemet - and stopping Intamet sales of cigarettes to kids— the PACT
Act will also prevent and reduce smoking and its many harms and costs.
10/01/09

Connecticut increasas its

cigarette tax to £3.00 per pack =¥y
21010 v a
Tobiacen Taxes: A Wirn-Win-Win for e
Ti/m/o8 5 12/08/09 /020 : ash-Sirapped Stales report released ,
Pennsylvania increases its A Brokan Fromisa to Our North Carolina smoke-fres
cigaratte tax to §1.60 per pack Chifdran; The 1938 Srate law takas effect 2/35/10

Tahacca Settiement Elevan

: Kansas bacomas the 28th state
Years Later repoet released

'P
-
to pass smoke-free faw covering '._1
| restaurants and bars

NOVEMBER /4  DECEME JANURRY FEBRUARY m

OCTOBER

a/24n0
Tobacco-Free Kids holds Annual Kick Butts Day
Kick Burts Dayisa nutmﬂlldﬂu!ﬂﬂlﬁ:m that empowsars youth

g/m/09 to speak Up arid take attion against tbhacta e at mote than
North Carolina 1,000 events from coast fo coast. On March 24, 2010, students L
increases its cigarette | acruss the courttry held raliies, memorials and other activities that § =5
tax 10 $2.45 per pack focused ml&mw tha death and disease caused by quo}saﬂm . =
| wlmﬁmm@meumualmm
e
| _’ X
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EMILY KILE, GREENFELD, IN
2009 NATIONAL YAYA

Emily Kile believes she and other youth

can make a difference and is using her

vaice and her dedication to prove it. During
high school, Emily served as President of
Greenfield-Central High School's chapter

ol VOICE, Indiana’s youth-led movement
against the tobaceo industry and their
targeting of youth, One of Emily's favorite
campaigns, called "Don't Glam Tobacco,”
was aimed at reducing youth exposure to
smoking in movies. In 2009, Emily testified
in support of comprehensive, statewide
smoke-free legislation before the Public
Policy Committee in the Indiana House of
Representatives. Emily has also worked

for effective enforcement of her schoal's
tobacco-free campus policy and has
advocated for a smoke-free day at her county
fair. Additionally, Emily has submitted letters
to the editor and written feature storigs for
her school newspapar to raise awargness
about tobacco. According to ane of her
advisors, Emily is a "devoted, hardwaorking
young woman” whose “drive, support and
abilities define advocacy,” Currently, Emily
is a freshman in college at Butler University
where she is continuing her tobacco control
work at the Kaleidoscope Youth Center in
Indianapolis to help youth there get involved
in the tobacco contral movement.

& CAMPAIGN FOR TOBACCO-FREE KIDS ANNUAL REPOR
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NEW OPPORTUNITIES
IN LERDERSHIP

‘I'm excited to be connected to the Campaign for Tobacco-
Free Kids, an organization whose reputation is one of
integrity and which, for 15 years, has mobilized and
energized a dynamic group of partners to protect people
from the harmful effects of tobacco use. | cannot
imagine a more impartant organization dealing with a
more significant healthcare problem. lam very proud to
be associated with TFK.

Jonah Shacknai

Tobacco-Frea Kids Board Member
Chairman and Chief Exscutive Otficer,
Medicis Pharmaceutical Corporation

‘As a cancer survivor and father of five, | am honored
to serve on the board of an organization that is taking
on tobacco —a product that will kill six million people
across the globe this year. | applaud the Campaign for
Tobacco-Free Kids for its extraordinary efforts to protect
our children from the devastating consequences of
tobacco use and leave their generation happier and
healthieras a rasu!t., ,

Lance Armstrong
Tobacco-Free Kids Board Mamber
LIVESTRONG founder and chairman

‘We should all be inspired by the Campaign for Tobacco-Free Kids' efforts to eradicate the very real and devastating effects of tobacco
use in the United States and across the globe. Indeed, the remarkable leadership and commitment of those who work at Tobacco-Free
Kids make it possible to envision a smoke-free world for every child-and every person. They are at the forefront of strategic efforts to

save lives through public pn!ic'.r_, ,
Mark K. Shriver

Tobacco-Free Kids Board Member

Vice President and Managing Director of U.S. Programs, Save the Children

CAMPAIGN FOR TOBACCO-FREE KIDS ANNUAL REPORT 2010 7



GLOBAL STRIDES

INTEHNATI[IHAL ?EAH IN HW'EW Tobacco use will kill one billion worldwide this century unlessurfe

nt

action is taken. The Campaign for Tobacco-Free Kids works to reduce tobacco use and save lives worldwide as part
of the Bloomberg Initiative to Reduce Tobacco Use, which is generously funded by philanthropist and New York City
Mayor Michael R. Bloomberg's Bloomberg Philanthropies. This initiative focuses on promoting the adoption and
implementation of proven tobacco control measures in low and middle-income countries that will bear the heaviest
burden of tobacco-caused death and disease in the coming decades. Our international work includes:

* Grants - The Campaign awards grants to non-govern-
mental organizations (NGOs) working to promote and
implement effective tobacco control policies. There were
117 active grants across 41 countries during the year.
The Campaign supports grantees with programmatic and
technical assistance.

* Research — The Campaign's international research
team produces materials that governments and NGOs
use in advocating for tobacco control policies. Materials
are available in six languages on our web site. We also
provide assistance in conducting public opinion polling, air
quality monitoring and other activities that support tobacco
control efforts.

* Legal - Our International Legal Consortium provides
support to tobacco control advocates, NGOs and govern-
ments in analyzing, drafting, and defending tobacco control
legislation and regulations. In addition, we support litigation
connected to tobacco control and assist in building profes-
sional legal capacity for tobacco control.

* Communication — The Campaign works with NGOs and
govemments to implement communications strategies that
raise awareness of the tobacco problem and promote the

8 CAMPAIGN FOR TOBACCO-FREE KIDS ANNUAL REPORT 2010

adoption and implementation of tobacco control measures.
We work to enhance the communications skills of advocates
and increase news coverage of tobacco as a critical public
health issues requiring action. »

* Tobacco Industry Monitoring - The Campaign works
with our grantees and partners in monitoring, exposing and
countering tobacco industry activities intended to increase
tobacco use and thwart tobacco control measures,

The Bloomberg Initiative is global in scope, but focuses in
particular on 15 priority low- and middle-income countries
with the largest numbers of tobacco users. The Campaign's
most concentrated advocacy efforts are focused in the top
five priority countries. In every country in which we work
we use a team approach drawing staff from each discipline
that supports leaders in country. We also employ a team
approach for Latin America, home to two Bloomberg Initia-
tive priority countries. Advocates in all Bloomberg Initiative
priority countries are working to promote and implement
proven measures to reduce tobacco use, including 100 per-
cent smoke-free laws, tobacco tax increases, large, graphic
health warnings, and comprehensive bans on tobacco
advertising, promotion and sponsorship.

, LATIN AMERICA REGION: 22 grants

A long history of advocacy by civil
society in Latin America facilitates
tobacco control. Mexico and Brazil, two
Bloomberg Initiative priority countries,
achieved advances in implementing
smoke-free laws, stronger waming
labels, higher tobacco taxes, and
measures combating illicit trade.

There was also progress on these
same issues as well as advertising
bans in Colombia, Costa Rica, Ecuador,
Guatemala, Peru, and Uruguay.




RUSSIA: 5 grants

Russia has one of the highest male
smoking rates in the world (60%)
and a powerful tobacco industry
that has mounted considerable
roadbiocks to tobatco control
There were indications, however,
that alliance and capacity building
among advocates have had an
impact The Defense Ministry
ended its practice of providing free
cigarette rations to soldiers, and
thiz Ministry of Health drafted a
national tobaceo control strategy.
Advocates also successfully
defeated the nomination of a
known tobaceo lobbyist to the

State Duma
-

B oo 5 Priority Countries
I Top 10 Countries of Focus
B Regional Focus Countries

B
T Prior to the Bloomberg Initiative,
India had some of the most
progressive tobacco control
lawe in the world, but thay
werg largely unenforced, Major
progress has been made in
implementing India’s smoke frae
air law, boosted by an air quality
manitoring study in 16 cities
across 12 states we conducted

/
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CHINR: 14 grants :
There are approximately 300 million BRI
smokers In Ching, and the state-  TRIESTIN
owned Chinese National Tobacco |
Corparation [CNTC) presents unigue :
challenges W advocates working I W
for effective tlobacco control palicy. W
For the first time tobacco controlis |+ - 49
e

being seriously debated in Beijing,
resulting in a modest tobacco

excise fax increase and expansion
) of smoke-free laws in Baijing and
Shanghai. Advocates also convinced g o= 2
arganizers of the Shanghal World | 8" 22
Expo to retism $29 million in wrirm

¥

s )

r‘

BANGLRADESH: & grants

Unrest and the subsequent installation of @ “w
camataker govemment hindered national-level ‘
tohacco control policy in Bangladiesh for much of ¥
the decade, but grants to NGOs have genarated

a coordinatid approach to promoting sob-

nationgl comprehensive smoke-freg legistation

in thres country divisions and a serious debate
about Wobacco control at the national feval,

' sponsarship money from the CNTC. g:i‘{‘d
i T

rﬂﬂm 7 grants

that effectively demonstraled - il
the need for anforcament of the Indonissia presents a difficult challenge as itis ane of the few countries that has not ratified the Framework o g
smoke-free air law. Advocates Convention on Tobacco Control, the intemational treaty obligating nations to implement effective tobacco .
also generated support for control policies. Advocacy efforts focused on creating greater cobesion and coordination amang NGOs so that & l’f
stronger warming labels and pressure 1o enact tobacco control measures would be more effective. Initial evidence of success included a ——

increasing taxes on lobacco 7 percant tobacco tax increase and passage of a national health faw containing tubacco control provisions. e ?
products. In addition, strong smoke-free laws were enacted in two major cities, Surabaya and Semarang. L '

-~
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Ourwork each year i5 made possible through contributions from a diverse net-
work of indwiduals, foundations, and businesses—ifrom people: like you. The
simplest way is to wnfe g check or donate online. But just as résources come in
many forms, there are many ways togive. We make it possible for all who care
aboutwinning the fight against the world's leading cause of preventable death
1] Iend a financial hand. To help create a smoke free world. To save lives

AWRITEA CRECK OR CHARGE I

~ ESTABLISH
A MEMORIAL

FUND

MAKE A BEQUEST
GY=Z

_:I‘H
=2 >
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| CHARITABLE

{1351 I TRUST
DONATE LIFE ,NSUHANCE

| ﬂUESTII]HS? Call John Keightley; Vice President of Dnuampmant.
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=
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or some chantable givers, leaving a
chantable gift in their will is the perfect
way to contribute to the fight to reduce
tobacco use and save lives. A bequest
ina will can help the Campaign for
Tobacco-Free Kids prevent young people from
starting to smoke, help current smokers quit,
and protect everyone from the dangers of
secondhand smake for years 1o come.

With'a will, your property, money, belongings
and finances are settled according o your
wishes, With a will, you have contral over
yvour wealth, You can distribute to the people
and the causes you care aboul

Witha little planning today, you can protect
the well-being of your loved ones and leave a
gift of hope for the next generation

- PFEFJHFB or update your will with your at-
torney, and include a gift to the Campaign
for Tobacco-Free Kids. You can donate a
specific dollar amount, 8 percentage of
vour assets, or stocks and bonds

= Name the Campaign for Tobacco-Free
Kids as the beneficiary of your IRA, pen-
sion plan or life insurance policy,

For more information about making a
bequest to the Campaign for Tobacco-
Free Kids, please contact Ron Imbach,
Director of Major Gifts, at (202) 296-5369
or rimbach@tobaccofreekids.org.

"ﬁ.'-"'-h-"‘a't GN FOR TOBACCO-FREE KIDS ANNUAL REPORT 201011







KYLE PICHA, PRAIRIE DU CHIEN, Wi, 17
2009 CENTRAL YAYA,
2010 NATIONAL YAYA

Kyle Picha understands the importance of
changing govemment policies to reduce
tobacco use and has dedicated hundreds

of hours to tobacco prevention and control
activities. Kyle worked with his local coalition
C.ARE (Crawford Abuse Resistance Effort)
1o advocate successfully for a comprehen-
sive, statewide smoke-free law in Wiscon-
sin and testified before the Joint Finance.
Committee in support of tobacco prevention
funding for Wisconsin. As a member of FACT
{Fighting Against Corporate Tobacco), Kyle
has also played an integral role in the group’s
award-winning media campaign about the
8,000 people in Wisconsin who die each

year because of tobacco-related disease.
Additionally, Kyle has worked with Wisconsin
Wins, a program that works to ensure the
age requirements for purchasing tobacco
products are enforced. Before heading to Yale
o attend college, Kyle spent the summer
helping with implementation of Wisconsin's
new smoke-free law.

O\~ EMPOWER
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OUR CHAMPIONS!! At the Campaign for Tobacco-Free Kids, our donors
allow us to continue our battle to protect children and save lives from the
number one cause of preventable death. We thank each and every one of them
for their support. Our work is made possible through the generosity of these
individuals, foundations, corporations, and non-profit organizations. Together we
are creating a healthier future for our children and saving lives every day,

§250+

AARP

Mr. Wilton Aebersold

Alboum & Associates LLC

Victoria Almaquist

Amencan Academy of Family Physicians
American Cancer Society

American Express Company-Employee
Giving Program

American Heart Association
American Lung Association

Amerncan Medical Association
American Society of Clinical Oncalogy
America’s Charities

Anonymous

Anonymous Staff

ASH Intemational

Mr. Cy Bahakel

Battelle

Dr, Barry Bloom

Bloomberg Philanthropies
Bristol-Myers Squibb Company

Mr. John Bumgarner

Prof. Dennis Carlton
C-Changa

Ms. Winifred Clark
Clearway Minnesota

Ms_ Pamela Sumner Coffey
Mr. David Cohen

Ms. Rhea Cohn

Bill Corr & Susan Steinmetz
Crowell Communications
Mr. and Mrs. Kevin and Alice Curtin
Danya International, Ing.
Dell Direct Giving Campaign
Mr. Chris Douglas

Fdalman

Mir. Daniel Edelman

Mr. Eli Eilbott

Ms. Monica Eischen

Mr. Peter Fishar

Ms. Barrie Fiske

Free & Clear, Inc,

14 CAMPAIGN FOR TORACCO-FREE KIDS ANNUAL REPORT 2010

General Board of Church and Society,

United Methodist Church
Mr. John Giglio
Ms. Stephanie Glace
GlaxoSmithkline
GolinHarris
Mrs. Tristan Goodnich
DOr. Ellen Gritz
GYMA
DOr. Dan Hawkins
The H.M. Foundation
Johnson & Johnsan
Or. Jose Jorge
Justgive.org
hr. Robert Kazar
John Keightley & Tamara Mannarind
Ms. Elaine Kolish
Ms. Patricia Lambart
Legacy
Ms. Margery Lieber
Mr. David Lillie
Love Communications
Mr. Daniel McGoldrick
McKinsey and Company
The Meliman Group, Inc:
Mrs. Diane Disney Miller
Matthew & Louise Myers
Mr. Eric Myers
NavigationArts, LLC
New York Lite Foundation

Fran & Bill Novelli

Kevin O'Flaherty

Mr. and Mrs. Charlie O'Reilly
Pfizer, Inc.

Pinney Associates

r. Gabriel Pinsk

Potomae Counsal, LLC

Dr, Andrew Pugh & Kristen Martz
Mr. Pater Reinecke

Mrs. Yolonda Richardson

Robert Wood Johnson Foundation
J. Sartore

John B. Saffrin, PhD

Mr. Jonah Shacknai

Mr. Ira Shapiro

Ms. Deanne Shailin

Mr. and Mrs. Frank and Tracey Smith
The Socisty of Thoracic Surgeons
Dr. Christian Stauber

The Strateqy Group

SUNY Upstate Medical University
Tharacic Foundation

Mr. Michael Trister

United Health Foundation

United States Telecom Association
M. Mike Weinberg

Jon Wilkenfeld & Family

Mr. Vince Willmore

W.K. Kellogg Foundation



PARTNERS

The Campaign for Tobacco-Free Kids works in partnership with more than 130
organizations that are committed to reducing the harm caused by tobacco use
and exposure to secondhand smoke. Our partners include health, education,
medical, civic, corporate, youth, communities of color, women and religious
grganizations. Through the power of our combined resources, commitment and
action, we can achieve far greater change together than any of our organiza-

tions could alone.

AARP

Allergy & Asthma Network — Mothers of
Asthmatics, Inc.

Alliance of the American Dental
Association

American Academy of Child &
Adolescent Psychiatry

American Academy of Dermatalogy

American Academy of Family Physicians

American Academy of Nurse Practitioners

American Academy of Oral Medicing

American Academy of Pediatrics

American Academy of Physical Medicine
and Rehabilitation

American Association for Cancer Research

American Association for Respiratary Care

American Association of Physicians of
=L ]

Amencan Association of School
Administrators

American Cancer Society

Amercan Collega of Cardiology

American College of Chest Physicians

American College of Dbstetricians and

Gynecologists
American College of Occupational &
Environmental Medicine
American College of Physicians-American
Society of Internal Medicine
American College of Preventive Medicine
Amenican Dental Association
American Dental Education Association
American Dental Hygienists” Association
American Heart Association
American Legacy Foundation
American Lung Association
American Medical Association
American Psychiatric Association
American Psychalogical Association
American Public Health Association
American School Health Association
American Society of Addiction Medicine
Amerncan Seciaty of Clinical Oncology
American Thoracic Society
Asian & Pacific Istander American
Health Forum
Asgaciation for Prevention Teaching
and Research

Association of Black Cardiologists

Association of Matemal and Child
Health Programs

Assaciation of Pediatric Hematology
& Oncology Nurses

Association of Reproductive Health
Professionals

Association of Schools of Public Health

Association of State and Territonal Health
Dfficials

Association of Women's Health Obstatric
and Neonatal Murses [AWHONN|

Community Anti-Drug Coalition of America
[CADCA)

General Board of Church & Society of
the United Methodist Church

Girl Scouts of the LL.S.A

Hadassah: Women's Zionist Organization
of America

Heart Ahythm Society

Lance Armstrong Foundation

Lung Cancer Alliance March of Dimes

Mational Association of Local Boards
of Health

Mational Association of Boards of Health

Mational Association of County & City
Health Officials

Mational Association of Local Boards
of Health

Mational Association of State Alcohol/
Drug Abuse Directors

Mational Consumers League

Mational Education Association

Mational Hispanic Medical Association

National Lating Tobacco Control Network

Mational Mental Health Association

Mational Partmership for Women and
Families

Mational Patient Advocate Foundation

Mational Physicians Alliance

Mational Research Center for Women &
Families

Mational Rural Health Association

Mational Women's Law Center

Oncology Nursing Society

(Oral Health America

Partnership for Prevention

SEIU

Seventh-day Adventist Church

Society for Cardiovascular Angiography
and Interventions

Society for Public Health Education

Society for Research on Nicotine and
Tobacco

Society of Critical Care Medicine

Society of Thoracic Surgeons

Southern Baptist Convention

The Children’s Cause for Cancer Advocacy

The Lung Cancer Alliance

Trust for America’s Health

United Church of Christ, Justice and
Witness Ministries

United Way of America
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- SINCE WE BEGAN,
YOUTH SMOKING RATES

DECREASED BY 46%
AND ADULT SMOKING RATES

DECREASED BY 17%

20 MINUTES:

WITHIN 20 MINUTES OF A LAST CIGARETTE, A SMOKER'S BLOOD
PRESSURE AND HEART RATE DROP. AND WITHIN 3 MONTHS,

THE CHANCE OF A HEART ATTACK DECREASES.

OR TORACCO-FREE KIDS ANNUAL REPODAT 200



TOBRCCO-FREE KIDS

LERDERSHIP

STRFF LERDERSHIP

Matthew L Myers
President

Jacqueline M. Bolt
VF. Finance and Administration

Peter H. Fisher
VP State Issues

Anne Ford
VP Federal Relations

John M. Keightley
VF. Development

Danny McGoldrick
WF, Research

Yolanda Richardson
Vice President, International Programs

Vince Willmore
VP, Communications

BORAD OF DIRECTORS

Mr. William D. Novelli (Board Chair)
Frofessor, McDonough School of Business
Georgetown University

Mr. Christopher Conley (Finance Chalr)
Managing Director
Tricadia Municipal Management

Mr. Danny McGoldrick (Secretary)
VP, Research
Campalgn for Tobacco-Free Kids

Mr. Lance Armstrong
Chairman
Lance Armstrong Foundation

Dr. Dileep G. Bal, M.D.
District Health Officer
Kauai District Health Office

Ms. Nancy Brown
Chief Executive Officer
American Heart Association

Ms. Barrie Fiske
Tobacco Control Advocate

Mr. Michael Moore
Mike Moore Law Firm, LLC

Mr. Matthew L. Myers
President
Campaign for Tobacco-Free Kids

Mr. Kyle Picha
Mational Youth Advocate of the Year

Mr. Jonah Shacknai
Chairman and Chief Executive Officer
Medicis Pharmaceutical Corporation

Mr. John R. Seffrin, PhD
Chief Executive Officer
American Cancer Society

Mr. Mark K. Shriver
Vice President and Managing Director of U.S. Programs
Save the Children

Dr. David R. Smith, M.D.
President
SUNY Upstate Medical University
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