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A Historic Year in the Fight Against Tobacco

SAVINg LIVeS
Fighting tobacco use and

the world over

2009 Annual Report
[  April 2008 - March 2009 ]



The Campaign for TobaCCo-free Kids is leading the fight to 
reduce tobacco use and its devastating consequences in the United 
States and around the world.  Our vision?  A future free of death and 
disease caused by tobacco.  We have made enormous progress in 
this fight against the leading preventable cause of death, and we 
will be relentless until the battle is won.

Every day, we work to:

n	 Advocate for proven solutions that reduce tobacco use and 
exposure to secondhand smoke

n	 Educate the public and policy makers about the tobacco 
problem and solutions

n	 Expose and counter industry efforts to market to children and 
mislead the public

n	 Mobilize organizations and individuals to join our fight 

n	 Empower a tobacco-free generation by fostering youth 
leadership and activism

n	 Enhance tobacco prevention efforts worldwide by sharing 
information and resources with international partners
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dear friends,

I am delighted to present the 2009 Annual Report of the Campaign for 
Tobacco-Free Kids and the Tobacco-Free Kids Action Fund, covering our 
work from April 2008 through March 2009.  The past year has brought 
truly unprecedented progress in the fight against tobacco use, the 
leading preventable cause of death in the United States.  We’re pleased 
and honored to share news of these accomplishments with you as we 
could not succeed without your support.  

While this report covers our work through March 2009, I want to tell you about an achievement 
that occurred this June.  For over a decade we have worked to enact legislation granting the 
U.S. Food and Drug Administration (FDA) authority to regulate tobacco marketing and tobacco 
products.  In early June, both houses of Congress – by wide margins – enacted this historic 
legislation.  On June 22, 2009, President Obama signed the bill in a Rose Garden ceremony – 
capping a more than 10-year effort by the Campaign and our many partners.

This new law will protect our children from the tobacco industry’s predatory marketing, save 
countless lives and reduce tobacco’s enormous health and financial burden on our country.  The 
Campaign looks forward to working both as a partner with – and a watchdog over – the FDA in 
aggressively and effectively implementing this new law.

FDA regulation of tobacco products is an essential complement – not a replacement – for the 
successful work to reduce tobacco use at the state and local level. On that front, too, we continue 
to make great progress.  North Carolina has become the first traditional tobacco-growing state 
to enact a comprehensive smoke-free law and, with our support, numerous states continue to 
increase tobacco taxes.

On the international front, we are more active than ever before.  The opportunity to participate 
as one of the five partners in theBloomberg Initiative to Reduce Tobacco Use is evidence of the 
leadership the Campaign exerts in the field of tobacco control.  And by almost any measurement, 
this initiative has transformed tobacco control around the world.  

The change in Administration also saw the nomination and confirmation of William V. Corr, the 
Campaign’s Executive Director, as Deputy Secretary of Health and Human Services.  We are 
enormously proud of Bill and look forward to his work with President Obama and Health and 
Human Services Secretary Kathleen Sebelius to improve the nation’s health. 

As you reflect on all we’ve accomplished together, the Campaign for Tobacco-Free Kids asks 
you to redouble your commitment to our fight – from contributions and pledges, to phone calls 
and letters.  Together, we will create the future we envision – a future free of death and disease 
caused by tobacco.

Sincerely yours, 



educAte
the pubLIc ANd poLIcy mAkerS 

About the tobAcco probLem
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educAte
the pubLIc ANd poLIcy mAkerS 

About the tobAcco probLem 

ANd SoLutIoNS...

n	 In November 2008, the Campaign and our 
partners issued a shocking report, “A Decade 
of Broken Promises: The 1998 State Tobacco 
Settlement Ten Years Later.”  In 1998, 46 states 
delivered a wallop to Big Tobacco.  Each state 
settled on lawsuits to recover tobacco-related 
health care costs.  It was a bright day for public 
health.  $246 billion in payments promised 
extraordinary opportunity.  But ten years later, the 
Campaign found state efforts gravely lagging.  
Most states had broken their 
promise to spend a major 
portion of their tobacco money 
on reduction programs – in fact, 
most states spent a mere 3.2 
percent of settlement payments 
on vital prevention and cessation.

n	 Company profits and productivity are severely 
impacted by tobacco use – from on-the-job 
absences to tobacco-caused fires that kill 
2,000 people each year and cost $4 billion in 
cleaning costs.  In March 2009, the Campaign 
and the Partnership for Prevention joined forces 
to reclaim American workplaces.  We created 
the toolkit for business leaders, “Investing in A 
Tobacco-Free Future: How it Benefits Your Bottom 
Line & Community,” and dispersed them to 

every FORTUNE 500 company in 
America.  The toolkit demonstrates 
how employers can boost profits by 
supporting tobacco control through 
wise benefit design and workplace 
policies.

an educated and active public and media is the key to the forceful action needed to counter the tobacco 
problem.  Tobacco use wreaks havoc on american lives and america’s wallet – killing more people each year 
than aids, drugs, alcohol, car accidents, murders and suicide combined and costing nearly $100 billion in health 
care bills.  The Campaign for Tobacco-free Kids aggressively informs citizens, the media and policymakers 
about these facts and their solutions.  from Capitol hill, to faith leaders, to hundreds of thousands of online 
activists, the Campaign is a trusted one-stop shop for targeted data and bold campaign strategy. 
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“You can vote for a bill that has been reviewed by and approved by 
the Heart Association, the Cancer Society, 

[and] the Campaign for Tobacco-Free Kids…”
–– Congressman Henry A. Waxman (D-CA), April 1, 2009, 

during the final vote of the U.S. House of Representatives.
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expoSe
and counter industry eFForts 

to market to children 

and mislead consumers…

our nation’s youth are three times more sensitive to tobacco advertising than adults.  big Tobacco spends more 
than $30 million a day making sure of it.  The industry does whatever it takes to entice new smokers – and 
america’s kids bear the brunt of these efforts.  every day, the Campaign for Tobacco-free Kids works to expose 
big Tobacco’s deadly tactics and deceptive corporate image. 

n	 The tobacco industry makes a business of 
defrauding the American public.  The Campaign 
has always known this to be true – and in May 
2009 the U.S. Court of Appeals unanimously 
agreed.  The decision comes ten years after the 
1999 landmark lawsuit filed by the U.S. Department 
of Justice (DOJ) and is a major victory for public 
health – and everything we stand for.  In 2005, 
the Campaign and five of our partners formally 
intervened in the case and have continually 
pressed for the adoption of the strongest, most 
effective solution.   

n	 Smoking is feminine and fashionable – according 
to the nation’s two largest tobacco companies, 
Philip Morris USA and R.J. Reynolds.  The 
Campaign would not stand for the extreme 
duplicity of their new marketing campaigns – 
including slim and sleek, mauve and teal “purse 
packs” that resemble cosmetics; and magazine 
ads touting slogans like “Light and luscious” and 
“Now available in stiletto,” for “the most fashion 
forward woman.”  In February 2009, the Campaign 
and partners issued the hard-hitting report, 
“Deadly in Pink: Big Tobacco Steps Up Its Targeting 
of Women and Girls” and launched a rigorous 
national media tour to spread the word.

“Deadly in Pink: Big Tobacco Steps Up Its Targeting of Women and Girls”
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“The Campaign for Tobacco-Free Kids and eighty-six other national 
public health organizations speak with one voice on this issue.  

They are all supporting [the bill] because they know it will give FDA the 
tools it needs to reduce youth smoking and help addicted smokers quit.”

—— Statement by Senator Edward Kennedy (D-MA), June 10, 2009.
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AdVocAte
for the poLIcIeS to reduce 

tobAcco uSe ANd 

SecoNdhANd-Smoke expoSure...

The Campaign for Tobacco-free Kids fights for proven tobacco-control policies – and we empower others to 
do the same.  by advocating directly with members of Congress, state legislators and local officials, supporting 
voter outreach campaigns, orchestrating grassroots movements, launching media initiatives and endorsing 
ballot initiatives, the Campaign demands that voters and leadership alike take a stand for constituents’ health.

Youth smoking rate (high school)
1997: 36.4 percent

2007: 20.0 percent
Pacesetters: Utah (7.9 percent), New York State (13.8 percent)

adult smoking rate 
1997:  24.7 percent

2007:  19.8 percent
Pacesetters:  Utah (9.3 percent), California (14.0 percent)

funding for prevention and Cessation programs
Help smokers quit, save lives, save money – this 
triple threat is found in science-based prevention and 
cessation programs.  The Campaign works in every 
state to rally support and funding for these programs.  

Tobacco prevention programs
1996: Three states with well-funded tobacco prevention programs

2009: Nine states with well-funded tobacco prevention programs 
Pacesetter: Thanks to a voter-approved initiative, North Dakota 
is the only state now funding tobacco prevention at the CDC-
recommended level.

smoke-free Laws
Secondhand smoke causes lung cancer, heart disease 
and kills tens of thousands each year.  This year, North 
Carolina became the first traditional tobacco-growing 
state to enact a comprehensive smoke-free law.  The 
Campaign’s goal is for every state to follow North 
Carolina’s lead and protect everyone’s right to breathe 
clean air.  

 

smoke-free states
1994: One state – California – had passed a smoke-free 
law that covered restaurants and bars

2009: 27 states, Washington, D.C., and Puerto Rico have 
passed smoke-free laws that cover restaurants and bars

higher Tobacco Taxes
The Campaign fights for increased tobacco taxes – 
because the more cigarettes cost, the more smokers 
will quit and the less kids will start.  Every 10% price 
increase reduces youth smoking by about 7% and 
overall smoking by about 4%. 

Tobacco Taxes
1996: Average state cigarette tax was 33 cents per pack
2009: Average state cigarette tax is $1.31 per pack

n	 Healthier kids, better health care – both victories 
were realized in February 2009, when Congress 
passed and President Obama signed a new law 
that increased the federal cigarette tax by 62 
cents and expanded the State Children’s Health 
Insurance Program.  The Campaign played a 
significant role in this effort, meeting regularly with 
key lawmakers, providing lawmakers, the media 
and partners with science-based facts to make the 
case for the cigarette tax and demonstrating the 
public support for it.  The legislation will prevent 
two million kids from starting to smoke, prevent 
900,000 smoking-caused deaths and save $44.5 
billion in healthcare expenses.
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“[FDA] is an enormous victory for public health.  
For that, we owe thanks to tireless advocacy by 

the Campaign for Tobacco-Free Kids, a nonprofit organization, 
and strong endorsements from medical groups.”

——The New York Times editorial, June 12, 2009.
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mobILIze
orgANIzAtIoNS ANd INdIVIduALS 

to joIN our fIght...

The Campaign for Tobacco-free Kids tackles one issue only – tobacco use and its deadly effects.  but we are not 
alone in this fight – over 150 partner organizations stand with us in the battle against big Tobacco.  our national 
campaign, faith United against Tobacco, includes 34 denominations representing millions.  our Tobacco-free 
action network and 133,000 e-Champions are in constant action.  

n	 Between January and March 2009, faith leaders 
converged on the United States Congress to 
push passage of the FDA legislation. More than 
25 national denominations generated hundreds 
of phone calls and letters, submitted opinion 
editorials and held press conferences across the 
country.  

n	 North Dakota is an active part of the Campaign 
for Tobacco-Free Kids’ Action Network – and 
never more so than last November, 2008.  The 
Campaign and Tobacco-Free North Dakota 

(TFND) successfully seized the opportunity to pass 
landmark Measure 3 – and boost prevention and 
cessation funding to the CDC-recommended level.  
We launched an aggressive statewide media 
campaign and in just 3 months TFND collected 
16,394 signatures to place a statutory measure 
on the ballot – an overwhelming 4,000 more than 
required.  Our tenacity paid off when the measure 
passed – making North Dakota the only state to 
currently boast CDC-level funding.  The result? 
Youth smoking dropped 12.7% and $113 billion in 
health care savings was produced.
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“The passage of FDA is a landmark moment for our nation’s 
children and American public health.  And without question, the 

expertise of the Campaign for Tobacco-Free Kids was a driving force.                                  
It’s a proud day for the faith community.”  

–– James Winkler, Chair of Faith United Against Tobacco and General Secretary,                                       
United Methodist Board of Church & Society.
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empower
A tobAcco-free geNerAtIoN 

by foSterINg youth LeAderShIp 

ANd ActIVISm…

Kids are compelling messengers of tobacco awareness, to peers and adults alike.  The Campaign for Tobacco-
free Kids works to transform kids into leaders and advocates – so they can create their own tobacco-free future.  

2009 YoUTh advoCaTes of The Year

national Youth advocate of the Year – Emily Kile, Greenfield, IN, 17

group Winner – reaL: Hawaii Youth Movement Exposing the Tobacco Industry, HI

east regional Youth advocate of the Year – Hyacynth Dixon, Dorchester, MA, 15

south regional Youth advocate of the Year – Colleen Daly, Asheville, NC, 17

West regional Youth advocate of the Year – Olivia Holter, Helena, MT, 16

Central region Youth advocate of the Year – Kyle Picha, Prairie du Chien, WI, 17

n	 Stand up. Speak out. Seize control.  One day 
each year, kids from all 50 states unite against 
Big Tobacco.  Kick Butts Day is the Campaign’s 
hallmark youth advocacy event, and it grows more 
powerful every year.  Young advocates – from 
kindergarten to college – orchestrate and carry out 
more than 1,000 anti-tobacco activities from coast 
to coast, delivering a thunderous message to their 
peers and communities.  KBD 2009 drilled down 
on FDA – pressing the need for the bill, sparking 
media attention and prompting peers to act in 
support of the legislation.

n	 The Campaign’s annual Youth Advocates of the 
Year Awards Gala is an inspiring evening of 
accolades and good cheer.  Just ask any one of 
the 500 public health leaders who attend.  It’s all 

about the kids – and that’s the magic of it.  These 
young advocates are blazing trails across the 
landscape of tobacco control – and have records 
of success to prove it.  The 2009 Gala also honored 
our longtime friend and this year’s Champion 
Award Winner, Representative Henry A. Waxman, 
who tirelessly guided the FDA legislation to a 
landslide vote of 326 to 102. 

n	 Advocacy events, leadership training, meeting on 
the Hill – the Campaign’s annual Youth Advocacy 
Symposium steers youth advocates through an 
in-depth and exciting week of sharpening their 
advocacy skills.  Graduates have appeared in 
People magazine, on “The Oprah Winfrey Show” 
and participated in White House press events.
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“Kick Butts Day is the one day where dedicated advocates across the nation 
work together to stop the tobacco epidemic.  It’s the day that makes us all 

one and shows that we won’t be targets; we will make change, now.”  
—— Lauren, 19, Hurley, WI
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eNhANce
tobAcco preVeNtIoN effortS 

worLdwIde by ShArINg progrAmS 

ANd INformAtIoN 

wIth INterNAtIoNAL pArtNerS…

Tobacco will kill one billion people worldwide this century – unless radical action is taken.  That’s where the 
Campaign for Tobacco-free Kids’ international resource Center comes in, funded by philanthropist and new 
York City mayor michael r. bloomberg’s bloomberg philanthropies.  our international resource Center assists 
developing countries where more than two-thirds of the world’s tobacco use occurs.

n	 We’ve been busy.  The need for change at the 
global level is urgent, and we’ve responded – over 
the past year alone, the Campaign’s International 
Resource Center awarded 72 grants in 28 
countries to advance tobacco control precisely 
where it’s needed most.  

n	 Big Tobacco is prohibited from sponsoring concerts 
in the United States.  Not so in Indonesia and 
other developing countries – where smoking rates 
are highest and where Big Tobacco’s marketing 
is most aggressive.  In July 2008, the Campaign 
forced Philip Morris International to drop 
sponsorship of an Alicia Keys concert in Jakarta.  
In January 2009, the Campaign again demanded 
that Philip Morris International cease its heavily 

advertised sponsorship of a major concert known 
for attracting Indonesian youth.  

n	 The Campaign continues to support a wide range 
of country-specific victories.  We assisted a number 
of countries and jurisdictions to pass smoke-free 
laws, including Mexico, Guatemala, Panama, 
Colombia, India, Turkey and Beijing.  In March 
2009, the Campaign also played a critical role in 
the Ukranian Parliament voting to increase tobacco 
taxes. Our ties to strong media partners and 
direct links with media services helped to elevate 
tobacco control as a public issue that is having 
an influence on popular opinion, as the country’s 
growing momentum of smoke-free initiatives 
indicates. 
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in CeLebraTion of JUdY WiLKenfeLd
n	 In April 2009, the Campaign and the Wilkenfeld family were thrilled to announce 

Rachel Kitonyo of Kenya as the second annual recipient of the Judy Wilkenfeld 
Award for International Tobacco Control Excellence.  Rachel has proven herself 
to be a dedicated tobacco control advocate, often navigating politically complex 
situations to make a real difference.  Among many gallant accomplishments, 
Rachel founded the Institute for Legislative Affairs, which shaped and guided 
Kenyan tobacco control policy into one of the boldest laws in all of Africa.

n	 When Judy Wilkenfeld passed away on May 24, 2007, the Campaign – and the 
world – lost an incomparable advocate for tobacco control.  Judy was the driving 
force in creating the Center, and she was loved by everyone at the Campaign.  In 
April 2009, we rejoiced over the creation of the Judy Wilkenfeld Endowment Fund, 
which underwrites the Wilkenfeld Award recipient’s advocacy work and ensures 
the continuation of Judy’s legacy by spotlighting advocates who, like Judy, are 
devoted head, heart and soul to advancing the movement.
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Financial Statements

TobaCCo-free Kids aCTion fUnd
functional expenses for the Year ended march 31, 2009

program aCTiviTies: $8,829,370
Advocacy, research, communications, 
constituent relations and outreach: $774,181

International programs: $8,055,189

sUpporTing serviCes: $74,433
General and administrative: $70,471
Fundraising: $3,962

Total expenses: $8,903,803

Total income:  $28,914,963 
 
Total net assets: $32,699,609

Percent spent on program activities: 99.16%

Percent spent on fundraising: .0004%

Campaign for TobaCCo-free Kids
functional expenses for the Year ended march 31, 2009 

program aCTiviTies: $17,497,910
Public information and communications: $1,899,886
Research, advocacy and technical assistance: $5,146,433
Constituent relations and outreach: $586,457
International relations: $9,865,134

sUpporTing serviCes: $2,313,658
General and administrative: $1,223,196
Fundraising: $1,090,462

Total expenses: $19,811,568

Total income: $28,546,227 
 
Total net assets: $31,146,875

Percent spent on program activities: 88%

Percent spent on fundraising: 6%

Program Activities

Program Activities

General and
Administrative

General and
Administrative

Fundraising

Fundraising
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the pubLIc ANd poLIcy mAkerS 

About the tobAcco probLem

thANkS
to our doNorS — 

eVery LeVeL of Support 

AdVANceS our fIght for A 

tobAcco-free future.

The Campaign for Tobacco-Free Kids 
accepts no government or tobacco industry 

funding and relies on contributions 
from individuals, philanthropic foundations, 
corporations and non-profit organizations.

Wilkenfeld donors

Ms. Sharon Alperovitz

Mr. David Cohen

Mr. John G. Elligers

Global Technology Educational 
Services

Johnson & Johnson

Ms. Elaine Kolish

Mr. Patrick J. Szymanski

Jon Wilkenfeld and family

$1,000,000 +

American Cancer Society

American Legacy Foundation

Bloomberg Family Foundation

Mr. Michael Bloomberg

Robert Wood Johnson Foundation

$100,000 - $499,999

American Heart Association

GlaxoSmithKline Corporate

$50,000 - $99,999

C-Change

Do Something, Inc.

Pfizer, Inc.

$10,000 - $49,999

AARP

Arnold Worldwide New York

Edelman

Fleishman Hillard, Inc.

GMMB*

Home Front Communications*

Mrs. Diane Disney Miller

Mr. John M. Pinney

The Allergan Foundation

The Chrysler Foundation

Thoracic Foundation

$5,000 - $9,999

1 Anonymous

Bank of America

Catalina Marketing

Mrs. Janice K. Clifford

Bill Corr & Susan Steinmetz

Emory University

Mrs. Edith Everett

GolinHarris

Lighthouse Marketing, LLC

Matthew & Louise Myers

M + R Strategic Services, Inc.

Nelson Henry

New York Life Insurance Company 
Contributions Program

Fran & Bill Novelli

OSI Pharmaceuticals

Sanofi-Aventis U.S. Corporate Giving 
Program

Save the Children

SICPA Securink Corporation

SUNY Upstate Medical University

The Delta Project

The Mellman Group, Inc.

The Nielsen Company

The Strategy Group

United Health Foundation

$1,000 - $4,999

1 Anonymous

American Academy of Family 
Physicians

American Continental Group, Inc.

American Hospital Association

American Medical Association

Community Anti-Drug Coalitions of 
America

Danya International, Inc.

Diplomat Travel*

Edwards Lifesciences, LLC

Barrie Fiske
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Free & Clear, Inc., in honor of Dr. 
Steve Schroeder

Linemark Printing*

Maryland Citizens’ Health Initiative

Beverly & Timothy May

Microsoft Corporation

The Honorable Mike Moore

Mr. Peter G. Reinecke

John R. Seffrin, PhD

Tarplin, Downs & Young, LLC

The Oakes Foundation

The Society of Thoracic Surgeons

United Way, Valley of the Sun

Wegmans Food Markets, Inc.

$500 - $999

Mac Mannes*

Mr. Alfred Munzer

Novick Group

Ms. Christy Nyakana

Public Opinion Strategies

Mr. Andrew Pugh and Dr. Kristen 
Mertz

Mr. Christopher J. Renzi

Dr. Randolph D. Smoak, Jr.

Southern Strategy Group

Swarovski*

Mr. Brian Taylor

Mr. and Mrs. Jim Thurber

$250 - $499

1 Anonymous

Mr. Tim R. Allison

Ameriprise Financial Employee 
Giving

Dr. Dileep G. Bal

Ms. Jo Birckmayer

Mr. John Bloom

Jacqueline M. Bolt

Ms. Pamela S. Coffey

Cuneo, Gilbert & Laduca, LLP

Dell Direct Giving Campaign

Mr. and Mrs. Paul  Driesbach

Ms. Monica H. Eischen

Mr. Tim Filler*

Mr. Peter Fisher

Global Strategy Group, LLC

Mr. Bruce Hetrick

Mr. William K. Hubbard

Joe Ragan’s Coffee, LTD

Robert A. Kazar & Melissa M. 
Johnson

Dr. & Mrs. Theodore S. Lawrence

Lawton-Ft Sill SWAT Team

Mr. Charles Lutz

Marlboro Memorial Middle School

National Partnership for Women 
and Families

Next Day Sign Express*

Drs. Olufemi and Olubunmi 
Okanlami, in memory of Karen 
Samuels

Ms. Rosemarie H. Sampson

Mr. Ira Shapiro

Ms. Deanne H. Sharlin

David R. Smith, M.D.

Dr. Christian Stauber

The Clinton Group

Mr. Michael Trister

United Way of the Greater Capital 
Region, Inc.

Utah State Employees Charitable 
Fund

Washington Suburban Sanitary 
Commission

Washington Workplace, Inc.

Mr. Mike Weinberg

Mr. and Mrs. M. Cass Wheeler

Kerry B. Whitlock

Vince Willmore

Zuckerman Spaeder, LLP

$100 - $249

3 Anonymous

Henry and Joanne Asbill

Ms. Emily Allison

Mr. and Mrs. Joseph Basloe

Eric Lindblom & Kate Bauer

Mr. Paul Billings

Dr. Barry Bloom

Mr. Albee Budnitz

Mr. Hugh Calkins

Mr. and Mrs. Dennis Cobler

Ms. Anne Constant

Ms. Sherry Coutts

CPS Combined Charities Campaign

Dr. Elizabeth Disney

Mr. Clifford Douglas, in memory of 
Ron Davis

Ms. Jennifer Douglas

Dr. David B. Dunning

Ms. Frances Duvall

Ms. Susan Englerth, in honor of 
David and Gail Englert

Mr. Bruce Feldman, in memory of 
Janie Dodd

Floridians for Youth Tobacco 
Education, Inc.

Forsey Construction, in memory of 
Karen Samuels

Ms. Michaela Gaaserud

Mr. John Giglio

Ms. Sandra Goldberg

Mr. Jean-Marc Gorelick

Mr. James Gray

Ms. Sherry Gustafson

Mr. Steve Halterman

Mr. Michael Haymore

Healthy People Healthy Oneida 
County, Tobacco Free Oneida

Hill Plastering, Inc., in memory of 
Joan Plouffe

Dr. Takahiro Hiroi

Mrs. Judith Housley

Mr. Bates James Hunt
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The Campaign for Tobacco-free Kids would like to give special thanks 
to the following donors who made contributions to the Judy Wilkenfeld endowment fund.

Ms. Sharon Alperovitz
Mr. David Cohen
Mr. John Elligers

Global Technology Educational Services
Ms. Elaine Kolish

Mr. Patrick Szymanski
Jon Wilkenfeld and family

Johnson & Johnson

Mr. Mark Hurley

ImportantGifts, Inc.

Ms. Ann L. Ingram

International Limousine Service, Inc.*

Ms. Rachel Ippel-Redman

Ms. Kathleen F. Jerome

Mr. Richard Jones

Ms. Hazel Keimowitz

Ms. Katie Kemper

Mr. Steven Ketchel

Dr. Howard Koh

Mr. Ludwig Kuttner

Ms. Patricia Lambert

Mr. and Mrs. Ralph Laperchia, in 
memory of Joan Plouffe

Mr. Thomas Lemen

Mr. David K. Levitt

Mr. Marc Luber

Mr. and Mrs. Bruce MacEwen, in 
memory of Janie Dodd

Ms. Peg Mahoney

Mr. and Mrs. Jose Manaloto

Mr. Jim Marsh

Ms. Laura Mays

Ms. Diana McFadden

Mr. Daniel McGoldrick

Ms. Molly McKaughan

Mr. Damon Moglen

Myrtle Grove Middle School

Network For Good

Ms. Jennifer Nichols, in honor of 
Robert Newton

Dr. Eric Nicholson

Ms. Carrie Otto

Mr. Gabriel M. Pinski

Ms. Morgan Plant

Mr. Robert Portman

Quick Messenger Service*

Mr. Terry Quisenberry, Sr.

Ms. Jodi Radke

Ms. Elizabeth Van Ranst

Raybin Associates

Ms. Ann E. Reitz

Mr. Robert Resnik

Ms. Meg Riordan

Ms. Reni Roberts

Lillian Robinson, M.D.

Jamie Safigan

Ms. Erika Schlachter

Mr. Michael Schwalbe

Mr. and Mrs. Russell Sciandra

S.F. Superior Court Judges Event Fund

Shakespeare Theatre Company*

Ms. Carolyn Silver

Ms. Elizabeth Slotnick, in memory of 
Karen Samuels

Ms. Sally Solomon

Ms. Patricia Sosa

Dr. William Svoboda

Theisen Consulting, LLC

United Way of California Capital 
Region

Ms. Nichole Veatch

Dr. Thomas Vernon

Mr. Kenneth Warner

Ms. Gwyn Wiedmer, in memory of 
Rosemary Estes

Ms. Beth Winn, in honor of Aaron F. 
Doeppers

Ms. Margaret Wittman

Mr. G. Van V. Wolf, Jr.

Ms. Diane Wysowski

Italics = Action Fund donor

Blue Italics = Donor to both the 
Campaign and the Action Fund

* = In-kind contribution 
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parTner organizaTions

Academy of General Dentistry

Allergy & Asthma Network - Mothers of Asthmatics, Inc.

Alliance of the American Dental Association

Alliance of Community Health Plans

Alliance of the American Dental Association

American Academy of Child & Adolescent Psychiatry

American Academy of Dermatology

American Academy of Family Physicians

American Academy of Nurse Practitioners (AANP)

American Academy of Oral Medicine

American Academy of Otolaryngology – Head and 
Neck Surgery

American Academy of Pediatric Dentistry

American Academy of Pediatrics

American Academy of Periodontology

American Academy of Physical Medicine & 
Rehabilitation

American Association for Cancer Research

American Association for Dental Research

American Association for Respiratory Care

American Association of Cardiovascular and Pulmonary 
Rehabilitation

American Association of Dental Editors

American Association of Dental Examiners

American Association of Neuromuscular and 
Electrodiagnostic Medicine

American Association of Oral & Maxillofacial Surgeons

American Association of Orthodontists

American Association of Physicians of Indian Origin

American Association of Public Health Dentistry

American Association of Retired Persons (AARP)

American Association of School Administrators

American Cancer Society (ACS)

American College of Cardiology

American College of Chest Physicians

American College of Dentists

American College of Obstetricians & Gynecologists

American College of Occupational & Environmental 
Medicine

American College of Physicians

American College of Physicians-American Society of 
Internal Medicine

American College of Preventive Medicine

American College of Prosthodontists

American Dental Association

American Dental Education Association

American Dental Hygienists’ Association

American Heart Association (AHA)

American Legacy Foundation

American Lung Association (ALA)

American Medical Association 

American Medical Student Association

American Psychiatric Association

American Psychological Association

American Public Health Association

American School Health Association

American Society of Addiction Medicine

American Society of Clinical Oncology

American Student Dental Association

American Thoracic Society

Americans for Health Care

Asian & Pacific Islander American Health Forum

Asian Pacific Islander Caucus for Public Health

ASPIRA, Inc.

Association for Prevention Teaching and Research

Association of Community Cancer Centers

Association of Maternal & Child Health Programs

Association of Pediatric Hematology Oncology Nurses

Association of Pediatric Oncology Social Workers

Association of Reproductive Health Professionals

Association of Schools of Public Health

Association of State & Territorial Dental Directors

Association of State & Territorial Health Officials

Association of Women’s Health, Obstetric & Neonatal 
Nurses

Black Men’s Health Initiative

Children’s Cause for Cancer Advocacy

Children’s Defense Fund

Community Anti-Drug Coalition of America (CADCA)

CureSearch National Childhood Cancer Foundation

Directors of Health Promotion and Education

Environmental Protection Agency

Families USA

First Focus

Foundation for a Smokefree America

General Board of Church & Society of the United 
Methodist Church

Girls Scouts of the U.S.A.
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Hadassah – Women’s Zionist Organization of America

Heart Rhythm Society

Hispanic Dental Association

Ignite

Lance Armstrong Foundation

Lung Cancer Alliance

March of Dimes

National Association of Boards of Health

National Association of County & City Health Officials

National Association of Health Education Centers

National Association of Local Boards of Health

National Association of Secondary School Principals

National Association of State Alcohol/Drug Abuse 
Directors

National Consumers League

National Council of La Raza

National Dental Association

National Education Association

National Hispanic Medical Association

National Latino Council on Alcohol & Tobacco Prevention

National Latino Tobacco Control Network

National Medical Association

National Mental Health Association

National Partnership for Women & Families

National Patient Advocate Foundation

National Physicians Alliance

National Puerto Rican Coalition

National Research Center for Women & Families

National Rural Health Association

National School Boards Association

National Spit Tobacco Education Project

National Women’s Law Center

Oncology Nursing Society

Oral Health America

Partnership for Prevention

Phi Beta Sigma Fraternity

Service Employees International Union (SEIU)

Seventh-day Adventist Church

Society for Public Health Education

Society for Research on Nicotine and Tobacco

Society of Critical Care Medicine

Society of Thoracic Surgeons

Southern Baptist Convention

Trust for America’s Health

Ulman Cancer Fund for Young Adults

United Church of Christ, Justice and Witness Ministries

United Way of America

Veterans for Common Sense

faith United against Tobacco

American Baptist Churches of the South

American Baptist Churches USA

American Muslim Foundation

Christian Church (Disciples of Christ)

Christian Methodist Episcopal Church

Church of the Brethren

Church Women United

Commission on Social Action of Reform Judaism

Ethics & Religious Liberty Commission of the Southern 
Baptist Convention

Evangelical Lutheran Church in America

General Commission on United Methodist Men

Health Ministries Association

House of God Church, Inc, Chief Dominion 

International Parish Nurse Resource Center

Islamic Society of North America

Jewish Reconstructionist Federation

National Advocacy Center, Sisters of the Good Shepherd

National Association of Evangelicals

National Council of Churches of Christ

National Episcopal Health Ministries

National Woman’s Christian Temperance Union

Presbyterian Church (USA)

Progressive National Baptist Convention

Rabbinical Assembly

Seventh-day Adventist Church

United Church of Christ – Justice and Witness Covenant-
ed Ministry

United Methodist Church, Women’s Division

United Methodist General Board of Church and Society

United Synagogue of Conservative Judaism

Unitarian Universalists

World Sikh Council – American Region



every gift helps. The Campaign for Tobacco-free Kids knows how to eliminate tobacco-related 
death and disease.  but whether we can hinges on help from you.  

 
There are many ways to contribute, and we invite you to consider the following opportunities:

•	 Gifts	of	Cash: A gift via check or credit card is one of the easiest ways to support the 
Campaign’s work, and can be arranged via mail, online or telephone.

•	 Matching	Gifts: Double your donation by including your employer’s matching gift form 
with your gift.

•	 Monthly	Gifts: With a minimum donation of $5 per month, your gift can be charged 
automatically to your credit card.

•	 Tribute	Gifts: Honor a loved one’s special occasion or accomplishment with a contribution 
in their name.

•	 Gifts	of	Stock: Take advantage of tax savings by donating appreciated securities.

•	 Wills	and	Bequests: Name the Campaign for Tobacco-Free Kids as a beneficiary of your 
will or living trust.

please call 202.296.5469 to speak with John Keightley, vice president of development, 
about which method is right for you.

on behalf of everyone at the Campaign for Tobacco-free Kids, 
thanks for your vision and generosity!
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2008-2009 sTaff Leadership
MATTHEW L. MYERS
President

viCe presidenTs
JACQUELINE M. BOLT
Finance and Administration

PETER H. FISHER
State Issues

ANNE FORD
Federal Relations

JOHN M. KEIGHTLEY
Development

DANNY MCGOLDRICK
Research

PATRICIA SOSA
Constituency Relations

VINCE WILLMORE 
Communications

2008-2009 board of direCTors
WILLIAM D. NOVELLI
Chair
Professor, McDonough School of 
Business,
Georgetown University and former CEO, 
AARP
Washington, D.C.

MATTHEW L. MYERS
President
Campaign for Tobacco-Free Kids
Washington, D.C.

DILEEP G. BAL, M.D.
District Health Officer
Kauai District Health Office
Kauai, Hawaii

NANCY BROWN
Chief Executive Officer
American Heart Association
Dallas, Texas

CHRISTOPHER CONLEY
Tricadia Capital
Stamford, Connecticut

BARRIE FISKE
Tobacco Control Advocate
New York, New York

MIKE MOORE
General Counsel – Litigation
Mike Moore Law Firm, LLC
Flowood, Mississippi 

CLINTON JOE (C.J.) PETERSEN 
2008 National Youth Advocate of the Year 
Atlantic, Iowa

JOHN R. SEFFRIN, PHD
Chief Executive Officer
American Cancer Society
Atlanta, Georgia

DAVID R. SMITH, M.D.
President
SUNY Upstate Medical University
Syracuse, New York

RANDOLPH SMOAK, M.D.
Former President
American Medical Association
Orangeburg, South Carolina



Campaign for Tobacco-Free Kids
1400 Eye Street, NW, Suite 1200

Washington, DC 20005
202.296.5469

www.tobaccofreekids.org


