Annual Report 2008

Fighting Tobacco
at All Levels

Proven Measures At Work
Youth Smoking Rate (High School)
1997:		 36.4 percent
2007:		 20.0 percent

Pacesetters:	Utah (7.9 percent), New York state (13.8 percent)

Adult Smoking Rate
1997:		 24.7 percent
2006:		 20.8 percent

Pacesetters: 	Utah (11.7 percent), California (14.3 percent)

Smoke-Free States

1996:		 One state – California – had passed a smoke-free law that covered 		
		 restaurants and bars (the bar provision went into effect in 1998)

2008:		 24 states, Washington, D.C., and Puerto Rico have passed 			
		 smoke-free laws that cover restaurants and bars

Tobacco Taxes:

1996:		 Average state cigarette tax was 33 cents per pack
2008:		 Average state cigarette tax is $1.18 per pack

Pacesetters:	New York state ($2.75 per pack), New Jersey
($2.575 per pack), New York City (state-local rate of $4.25 per
pack), Chicago (state-local rate of: $3.36 per pack) and
Anchorage (state-local rate of: $3.32 per pack)

Tobacco Prevention Programs

1996:		 Three states with well-funded tobacco prevention programs
2008:		 20 states with well-funded tobacco prevention programs—
		 more than half the minimum recommended by the U.S. Centers
		 for Disease Control and Prevention (CDC)

Pacesetters: Maine, Delaware and Colorado, the only states
funding programs at CDC-recommended levels
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Dear friends,
We are pleased to present the 2008 Annual Report for the Campaign
for Tobacco-Free Kids and our sister organization, the Tobacco-Free Kids
Action Fund. It’s been a historic year of progress in tobacco control, and
the Campaign is proud to be a leader in this fight against the number
one cause of preventable death both in the United States and around the
world. As always, our many partners and supporters are the keys to our
success.
Today the Campaign is more active in more places than ever before.
We are fighting against Big Tobacco and for our proven solutions at the
local, state, national and international levels. And we have noteworthy
accomplishments to share.
First and foremost, the U.S. House of Representatives in 2008
approved legislation granting the Food and Drug Administration (FDA)
authority over tobacco products. This is the first time the House has ever
approved this long-sought legislation to regulate the most deadly product
sold in America. It is a historic demonstration of progress that Congress is
joining the states in rejecting the special interests of the tobacco industry
and acting to protect public health instead.
We are on the right track in fighting for the FDA bill and other
proven tobacco control solutions. In the past year, major reports by the
Institute of Medicine, the President’s Cancer Panel and the World Health
Organization (WHO) have affirmed that we know how to eliminate
tobacco use as a serious public health problem. What’s needed is the
political will to act.
There is no better example of what can be accomplished than
New York City, which has implemented proven solutions aggressively
and effectively. From 2001 to 2007, New York City reduced high school
smoking by more than half, from 17.6 percent to 8.5 percent, which is less
than half the national rate.
New York City has succeeded because it has implemented the
comprehensive approach to reducing tobacco use as recommended by
public health experts, including a high tobacco tax, a strong smokefree workplace law and well-funded tobacco prevention and cessation
programs.
This dramatic success sets an example for the nation and shows what
can be achieved when committed leaders implement proven tobacco
prevention measures. Imagine if every state and every country did the
same – millions of lives would be saved.
With your continued support, we can achieve similar success in the
United States and around the world.

Matthew L. Myers
President

Sincerely,

“Our many partners
and supporters are the keys
to our success.”
Campaign for Tobacco-Free Kids
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State and Local

The Campaign’s efforts at the state and local level focus on advocating for three proven
measures to reduce tobacco use—smoke-free workplace laws, higher tobacco taxes
and well-funded tobacco prevention and cessation programs. To achieve a tobacco-free
future, every state and community must implement these proven solutions.
To each of these battles, the Campaign brings expertise in advocacy including polling,
policy research, advertising, media relations, grassroots mobilization, coalition
building and faith community outreach. We know what it takes to win, and the proof
is clear—the Campaign has been involved in significant state-level tobacco control
policy victories across the country over the last 10 years, from Maine to California.

Governor Phil Bredesen’s
Tennessee Trifecta
In 2008, the Campaign presented Tennessee Governor Phil
Bredesen with its highest honor, the Champion Award, for his
leadership in the fight against tobacco and for the
example he sets of what can be accomplished
in a tobacco-growing state with a leader
committed to public health.
Governor Bredesen proposed, championed
and signed into law a “Tennessee Trifecta” of
lifesaving legislation—a statewide smoke-free
workplace law, a 42-cent increase in the cigarette tax and new
funding for tobacco prevention and cessation programs.
Governor Bredesen has made Tennessee a leader among
traditional tobacco-growing states and an emerging leader
nationally in taking a stand against tobacco use. For any state,
this signifies remarkable progress—for a tobacco producing
state, this is historic.
Govenor Bredesen was honored at the Campaign’s 2008 awards
gala and now stands among preeminent past recipients including
U.S. Senators John McCain (R-AZ), Edward Kennedy (D-MA)
and Tom Harkin (D-IA); John Seffrin, president of the American
Cancer Society; Washington Gov. Christine Gregoire; and District
of Columbia Mayor Adrian Fenty.
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We are pleased to report
significant progress
in the past year:
Smoke-free laws: The number of smokefree states and communities continues to
increase: 24 states, Washington DC and Puerto
Rico have now passed smoke-free laws that
include restaurants and bars. Smoke-free laws
protect workers and the public from hazardous
secondhand smoke, while encouraging smokers
to quit.
Tobacco taxes: Tobacco tax increases also
continue to sweep the nation—and with good
reason. They remain a win-win-win solution
for the states—a health win, a revenue win
and a political win. Studies show that every
10 percent increase in cigarette prices reduces
youth smoking by about 7 percent and overall
cigarette consumption by about 4 percent. The
cigarette tax is also a reliable source of revenue
to fund tobacco prevention, health care coverage
and other critical programs. It should be no
surprise that increased cigarette taxes are
overwhelmingly popular with voters.
Currently, 12 states and DC have tobacco
taxes of $2 per pack or more, and a total of 25
states, along with DC and Puerto Rico, have
tobacco taxes of $1 or more. Since 2007, the
Campaign has helped pass tobacco tax increases
in 15 states and Washington DC.
Tobacco prevention and cessation
programs: Strong, science-based tobacco
prevention and cessation programs reduce
smoking among both youth and adults, save
lives and save money by reducing tobaccocaused health care costs. We collaborate with
state advocates to fight for increased funding of
these vital programs.
	Even in the face of severe financial
difficulties, several states, including Alaska,
Missouri, Nebraska and Oklahoma, have
increased funding for prevention and cessation
programs in fiscal year 2009. We’re encouraged
that 20 states invest at least 50 percent of the
minimum amount recommended by the CDC in
their state prevention and cessation programs,
but 30 states and Washington DC still spend less
than half the CDC minimum or nothing at all on
tobacco prevention. We must do better!

New York’s Blueprint
for Success
There is no better evidence of what can be
achieved with a comprehensive and sustained
commitment to tobacco control than the success
of New York City and state.
Both the city and the state have
implemented a comprehensive effort to reduce
tobacco use that includes the “trifecta” of
measures the Campaign recommends that
states adopt—high tobacco taxes, strong smokefree laws and well-funded tobacco
prevention and cessation programs.
And rather than resting on their
laurels, both continue to innovate
and build on their tobacco control
efforts.
In 2008, New York state
increased its cigarette tax by $1.25
to $2.75 per pack. This is the single
largest tobacco tax increase in the
nation’s history and gives New York
the highest cigarette tax in the
nation—achievements that should
make the state’s leaders proud and
set an example for other states. The
Campaign supported this effort with polling,
advertising and other strategic and technical
assistance.
This is commendable action against what
is the leading preventable cause of death and
disease in New York. Tobacco use claims more
than 25,500 lives each year and costs the state
a staggering $8 billion annually in health care
bills.
By 2007, New York City’s hard-hitting
program had worked to reduce adult smoking
by 300,000 smokers, from 21.6 percent to 16.9
percent, preventing 100,000 deaths in years to
come. Teen smoking declined from 17.6 percent
in 2001 to just 8.5 percent in 2007, which is less
than half the national rate.
New York’s successes provide a blueprint
for all to follow. Literally millions of lives would
be saved if New York’s comprehensive approach
to tobacco control was implemented not only
across the United States, but around the world.

Campaign for Tobacco-Free Kids
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FEDERAL

Historic Progress Toward Tobacco Regulation
For more than a decade, the Campaign and our public health partners have fought to
end the exemption from regulation that the tobacco industry has enjoyed at great cost
to the nation’s health.
On July 30, 2008, we achieved a truly historic victory when the U.S. House of
Representatives approved legislation granting the U.S. Food and Drug Administration
authority over tobacco products. The House approved the bill by a veto-proof margin
of 326-120, demonstrating the strong, bipartisan support for the legislation in Congress.
As of press time for this report, we are working to bring the bill to a vote in the
Senate. With both presidential candidates sponsoring the legislation, it appears
that the question isn’t whether, but when, this legislation will become law. Along
with partners such as the American Cancer Society, American Heart Association and
American Lung Association, the Campaign is working hard to make it law.
With this legislation, we will finally regulate tobacco marketing and sales to kids,
bring about changes in tobacco products to make them less harmful and less addictive,
and stop Big Tobacco from misleading the public about their deadly products. There
are few actions Congress can take that would make a bigger difference for our nation’s
health.

Big Tobacco’s Guinea Pigs
In February, the Campaign and our partners released a
groundbreaking report, “Big Tobacco’s Guinea Pigs: How
an Unregulated Industry Experiments on America’s Kids
and Consumers.”
The report warned that an insidious new
generation of tobacco products is threatening
efforts to reduce tobacco use in the United
States. The report also urged Congress to
take decisive action and pass legislation to
provide FDA with authority over tobacco
products.
Tobacco manufacturers are leveraging
the current lack of government
regulation to design and market
products that attract new youth users,
create and sustain nicotine addiction,
and discourage current smokers
from quitting. Highlighting everything from flavored
cigarettes and novel smokeless products to products
making unproven health claims, this report powerfully
demonstrated why Congress cannot allow Big Tobacco to
remain unregulated any longer.
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Unprecedented Proof
The Campaign for Tobacco-Free Kids has been
successfully advocating for a tobacco-free
future at every level of government. In 2007,
our efforts received an important boost when
groundbreaking reports by two of the nation’s
foremost health authorities reached the same
conclusion—we know how to eliminate tobacco
use as a serious public health problem in the
United States, but have lacked the political will
to act.
These reports by the President’s Cancer Panel
and the Institute of Medicine (IOM) lay out a clear
path for effective governmental action at both the
state and federal level, including FDA regulation
of tobacco products. As the IOM report concluded,
“Incremental reforms... will not end the nation’s
tobacco problem. A more fundamental shift
must occur. It is time for Congress and other
policy makers to change the legal structure of
tobacco policy, thereby laying the foundation for
a strategic initiative to end the nation’s tobacco
problem.”
If we follow this blueprint for success, we
can achieve dramatic reductions in tobacco use
and the death and disease it causes. The IOM
report sets this ambitious, but attainable goal: “To
reduce tobacco use so substantially that it is no
longer a significant public health problem.”

A Near Miss for SCHIP and
a Federal Cigarette Tax
Increase
While many states have increased cigarette taxes
in recent years, the last increase in the federal
cigarette tax was enacted in 1997 and currently is
far too low at just 39 cents a pack.
In 2007, both the U.S. House and Senate
approved a 61-cent increase in the federal
cigarette tax to help fund the State Children’s
Health Insurance Program (SCHIP). However,
President Bush vetoed the legislation, and the
House fell just short of overriding the veto.
While this outcome was disappointing, the
Campaign and other public health advocates
were encouraged by the strong support in
Congress for increasing the federal cigarette tax,
and we remain hopeful that an increase will be
approved in the near future.
This debate was useful at educating Congress
about the health and revenue benefits of
increasing the cigarette tax and the strong public
support for such action. The Campaign
played a key role in these efforts, providing

James Standish

Tobacco
Control Advocate & Director of Legislative Affairs
for the General Conference of the Seventh-day
Adventist Church

The Seventh-day Adventist Church is a
founding member of Faith United Against
Tobacco and has played a critical role in
mobilizing faith leaders across the nation to
support life-saving tobacco control policies.
James affirms that “the Seventh-day
Adventist Church has always believed
strongly in the need
to do all we can
to reduce smoking, particularly
among children. As a boy,
I attended free
stop-smoking
programs that
my physician
father held for the
public. He was following in the tradition of Adventists that goes
back to the 1800’s.”
James and his team, including
Lerone Allen and Kevin Gurubatham,
phoned and visited Members of the U.S.
House of Representatives, urging them to
support the FDA legislation, and ensured
that Adventists nationwide were engaged.
At the state level, James and his
colleague, Dr. DeWitt Williams, have
mobilized Adventist leaders behind
measures such as the New Jersey and Ohio
smoke-free workplace laws and Virginia’s
tobacco tax increase.
The Campaign for Tobacco-Free Kids
commends James and the Seventh-day
Adventist Church for their leadership in
working to reduce tobacco use and save lives.

fact sheets in support of a higher cigarette tax
and conducting polling that demonstrated
overwhelming public support. The poll found
that 67 percent of voters support a 75-cent
per pack increase in the federal cigarette tax
to provide health care coverage to uninsured
children.
A higher cigarette tax would be a win-winwin solution for the country—a health win that
will reduce tobacco use and save lives, a financial
win that would help fund the SCHIP program and
a political win that is popular with the voters.

Campaign for Tobacco-Free Kids
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international

Big Tobacco is increasingly targeting developing countries in its endless search
for new customers and new profits. In February, a report by the World Health
Organization (WHO) found that the tobacco epidemic is worsening, especially in the
developing world where more than 80 percent of tobacco-caused deaths will occur in
the coming decades. If unchecked, tobacco will kill over a billion people this century.
The good news is that this epidemic is entirely preventable if nations implement
proven measures to reduce tobacco use, as called for by the international tobacco
control treaty, the Framework Convention on Tobacco Control.
The even better news is that tobacco control has new artillery to fight this deadly
epidemic. In July 2008, New York Mayor Michael Bloomberg and the Bill & Melinda
Gates Foundation announced a truly historic commitment of $500 million to the
global fight against tobacco use. This announcement builds on the two-year initiative
that Mayor Bloomberg launched in 2006, which is already producing meaningful
progress around the world.
This initiative will support
implementation of the effective
interventions identified by WHO,
including raising tobacco taxes,
educating the public about the dangers
of tobacco, safeguarding everyone from
secondhand smoke, requiring larger,
more effective health warnings, helping
tobacco users quit and banning tobacco
advertising, promotion and sponsorship.
The Campaign for Tobacco-Free Kids
is proud to be a partner in this initiative,
along with the Centers for Disease
Control and Prevention Foundation,
the Johns Hopkins Bloomberg School
of Public Health, WHO and the World
Lung Foundation. We look forward
to working with our partners, Mayor
Bloomberg and the Gates Foundation to
accelerate and expand this initiative.

If unchecked,
tobacco will kill
over a billion people
this century.
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The Campaign’s International Resource
Center now employs more than 30 staff
and consultants, some of whom are
based in priority countries including
China, Russia and Ukraine. Since the
inception of the Bloomberg Initiative
last year, our team has provided
strategic, technical and funding
assistance to partners in more than 30
countries.
Our international website, www.
tobaccofreecenter.org offers up-to-date
information and materials for advocates
in seven languages. We have supported
and conducted 32 journalism workshops
in developing countries, and we have
educated nearly 1,200 reporters and
editors about tobacco’s deadly toll.
Our grants program has played a
vital role in supporting local partners as
well. Through March 2008, Bloomberg
Initiative grants have supported more
than 100 projects in more than 30
countries, all of which are supporting
meaningful policy change in the
developing world.
These efforts are already producing
significant victories, especially in the
spread of smoke-free campaigns to parts
of the world where smoking has long
been considered an ingrained part of the
culture.
Turkey also adopted a strong
smoke-free law that will ultimately
include restaurants, bars and teahouses.
Mexico City likewise set an example for
Latin America, by adopting a smoke-free
law for all workplaces and public places,

and Mexico is also preparing to go smoke-free.
China declared the 2008 Olympics to tobaccofree, and Beijing and its Olympic co-host cities
significantly strengthened smoke-free policies
to include and extend beyond Olympic venues.
Successes aside, we cannot afford to rest
on our laurels. As we make headway, the
tobacco industry responds by working even
harder. In July, Philip Morris attempted to
sponsor a concert for U.S. singing star Alicia
Keys in Jakarta, Indonesia. The Campaign

went into immediate action and, along with an
Indonesian NGO, challenged the company for
improper promotion of tobacco to children.
We stood ready on the firing line, and
the outcome proved it. Ms. Keys quickly set a
positive example by demanding that tobacco
sponsorship be withdrawn. More so than ever
before, we are fighting an omnipresent menace
and our vigilance cannot rest.

The Judy Wilkenfeld Award For
International Tobacco Control Excellence
When Judy Wilkenfeld died on
inaugural recipient of the award.
May 24, 2007, the world lost
Laura has proven herself to
more than one of its most
be a dedicated tobacco
important tobacco control
control advocate, often
leaders.
working behind the
Judy’s contributions
scenes in challenging
to tobacco control were
circumstances to make
extraordinary. Judy
a real difference.
contributed to the effort
In particular, Laura
to reduce the death toll
has played a critical
from tobacco use for
role in supporting the
more than 20 years, first
adoption of the FCTC.
as a public official and then
Laura has contributed
as an advocate and the leader
significantly to its ratification
of the Campaign’s international
in 22 nations in Latin America.
Judy Wilkenfeld Equally as important, Laura has
efforts.
However, Judy’s impact reached
helped develop sustainable,
far beyond her professional achievements.
effective coalitions in many of those
She was an exceptional human being who
countries that will be key to attaining long
treated her colleagues with unwavering
term success.
respect and kindness. It’s no wonder that
Laura’s closest colleagues describe her
Judy served as a mentor and role model to
as a “servant leader” and someone with
so many.
a facility for “infectious joy” that helps
The Campaign created the Judy
inspire others. Like Judy, she is one of
Wilkenfeld Award for International
those rare people who will happily roll up
Tobacco Control Excellence to recognize
her sleeves and work in the background
international advocates who both
rather than be “center stage.”
contribute significantly to
We at the Campaign are
reducing tobacco use and unite
blessed to have worked with
and inspire others to do the
Judy. And we are grateful to
same.
have an exemplary colleague
In the award’s first
like Laura Salgado, who will
year, the Campaign and
continue to advance our
the Wilkenfeld family were
shared dream of a tobaccothrilled to announce Laura
free future.
Salgado of Honduras as the
Laura Salgado

Campaign for Tobacco-Free Kids
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ACTION FUND

At the Tobacco-Free Kids Action Fund, we have a
motto: If the policy makers won’t change the law,
change the policy makers!
The Action Fund’s primary purpose is to educate and lobby to build support among the
public and elected officials for effective tobacco control measures, such as smoke-free
laws, tobacco taxes and fully-funded prevention and cessation programs. We also run
independent campaigns to support tobacco control champions who run for public office,
and to oppose officials who side with tobacco over public health.
In 2007 Mississippi State Senator Tommy Robertson blocked legislation that would have
reduced the state’s highest in the nation grocery tax and increased its minimal cigarette
tax. In response to his demonstrated disregard for the health and welfare of his
constituents, the Action Fund launched an extensive television advertising and phone
campaign to defeat Senator Robertson in the primary election on August 7, 2007.
The result? We accomplished our goal by a 1,500 vote margin. This victory ended
Robertson’s long-standing control of the Senate Finance Committee. We are now in a
better position to pass legislation to protect the health of all Mississippians.

Case Study: INDIANA
With more than 24 percent of adults smoking in Indiana, it
was clear that Indiana needed stronger smoke-free laws. But
certain elected officials continued to stand the way. That’s
when the Tobacco-Free Kids Indiana Action Fund stepped in to
stand up for the health of all Hoosiers.
Launched in the summer of 2007, the Indiana Action Fund’s
grassroots efforts mobilized several hundred new advocates
who are committed to a smoke-free Indiana. Under the
Fund’s guidance, we secured smoke-free commitments from
candidates across the state and showed that smoke-free
supporters are ready to vote for a healthier Indiana.
The Indiana Action Fund successfully impacted the re-election
of smoke-free champions Angela Mansfield in Indianapolis
and John Lanie in Greencastle. Both incumbent council
members had extremely close elections, but the work of the
Indiana Action Fund and its many supporters won in the end.

Positive Example for Corporate America
The Campaign for Tobacco-Free Kids salutes Wegmans Food Market, Inc., for demonstrating
leadership in reducing tobacco use and taking positive action to protect the health of its employees
and customers, their families and communities.
In early 2008, Wegmans stopped selling cigarettes and other tobacco products in its 71 stores. With
a distinguished record of community service and #3 ranking on FORTUNE magazine’s 2008 list of
the 100 Best Companies to Work For, Wegmans has made health a priority and sets an impressive
example for every supermarket to follow.
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Holding Big Tobacco
Accountable

The Campaign and the Action Fund continue to stand
ready to act. We promise to continue exposing
the truth behind Big Tobacco’s underhanded
marketing and deadly products.
Shades of Joe Camel: Cigarettes and Cartoons

The notorious, cigarette-peddling Joe Camel cartoon character was put out to pasture in
1997, and the 1998 state tobacco settlement once and for all banned the use of cartoon
characters to market cigarettes.
So imagine our shock and outrage in November 2007 when we received the 40th
anniversary issue of Rolling Stone magazine. It contained a giant ad for Camel cigarettes
with a four-page cartoon at its center, all promoting collaboration between the Camel
brand and alternative rock musicians. The images and
music were clearly aimed at kids.
The Campaign jumped into action. We alerted the
media and generated significant coverage, including
a story in The New York Times. We brought the ad
to the attention of state attorneys general and urged
an investigation into whether it violated the tobacco
settlement. A week later, eight state Attorney’s General
filed lawsuits against R.J. Reynolds (RJR) for both
violating the settlement’s prohibition on cartoons and
other marketing to youth in a case that is still pending.
The pressure had an immediate impact. Within a week of the initial publicity, RJR
announced that it would not advertise its cigarette brands in newspapers and magazines
in 2008. The Campaign called for the ban to be permanent and for Congress to grant the
FDA authority over tobacco products in order to stop Big Tobacco from continually finding
new ways to market to kids.

Stealthy Stilettos

In follow-up to its 2007 launch of the women and girl-targeted
Camel No. 9 brand, RJR recently rolled out a new, longer version
of Camel No. 9, “Stiletto.” This 100mm cigarette was introduced
with full-page ads in fashion and music magazines that cater
to women and girls. To promote the brand, RJR continued its
“Ladies Nights” events at nightclubs and bars, offering partygoers manicures and giving away free cigarettes.
As always, the Campaign was on the firing line
of response, engaging the field and conducting research.
We worked with Representative Lois Capps (D-CA), who
spearheaded a Congressional letter-writing campaign to the
editors of the women’s magazines that ran the ads. And our action-oriented web site,
www.cancerno9.org, generated more than 2,000 signed petitions urging the magazines
to quit running the ads.
When RJR announced that it would suspend magazine advertisement of its cigarette
brands in 2008, we upped the ante once more—changing our petitions to urge the
magazines to quit accepting advertisements for any tobacco products.
Campaign for Tobacco-Free Kids
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Youth Advocacy
Kick Butts Day: Youth Mobilize to Fight Back

The Campaign’s Kick Butts Day challenges youth to stand up, speak out and seize control in the fight against tobacco. On April 2, 2008, thousands of youth across the nation
participated, in all 50 states and the District of Columbia.
Kick Butts Day events focused on the need for federal regulation of tobacco products,
and the timing could not have been better-on the day of the event, a key committee in
the U.S. House of Representatives approved the bill to give the FDA regulatory authority over tobacco products.
By engaging young people and generating nearly 20 million media impressions across
the country, Kick Butts Day sends a powerful message to elected officials.

An All-Around Leader
Profile of C.J. Petersen
Since winning the 2008 national Youth Advocate
of the Year Award, C.J. Petersen has stepped up as
a true leader.
In July, C.J. joined other youth advocates from
across the country for training with the Campaign. During training, C.J. lobbied Congress for
FDA regulation of
tobacco products and
completed tobacco
advertising surveillance at regional
convenience stores
and gas stations.
C.J. has also been
elected as president
of Just Eliminate
Lies, Iowa’s statewide anti-tobacco
movement. And he
now occupies a leadership role among
youth advocates by representing youth on the
Campaign’s board of directors and by mentoring
emerging advocates.
C.J. has been an inspiration to work with, and
the Campaign wishes him the best of luck in his
future endeavors.

Youth Advocates
of the Year
Awards Gala
Each year, the Campaign honors the best
and brightest upcoming leaders in the
fight against tobacco at a gala celebration.
The Youth Advocates of the Year have
each made significant contributions to
advocacy work at the local,
state and federal levels,
as well as internationally.
They work with the
Campaign throughout
the year, traveling to
conferences and other
youth events across
the country to promote
tobacco prevention.
In 2008, our Youth
Advocates of the Year
Awards Gala attracted prominent
leaders in government, public health and
business, who joined the Campaign in
honoring the contributions of these bright
young advocates.
The evening also featured the
presentation of our Champion Award to
Tennessee’s Governor, the Honorable Phil
Bredesen, for successfully implementing
a “Tennessee Trifecta” including a
statewide smoke-free workplace law, a
42-cent increase in the cigarette tax and
new funding for tobacco prevention and
cessation programs.
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2008 Winners
National Youth Advocate of the Year
Clinton Joe (C.J.) Petersen
Atlantic, IA
C.J. Petersen has created incredible change by launching two chapters of JEL (Just Eliminate Lies),
Iowa’s youth-driven, anti-tobacco movement. Additionally, C.J. has served on JEL’s Executive Council
and was selected by his peers to represent JEL as a voting commissioner for the Division of Tobacco Use
Prevention and Control. In the words of his advisor, “C.J. is a strong and fearless advocate for youth and
tobacco control.”
International Grant Winner
Morgan Wittman
Durham, NC
Morgan Wittman is an active advocate at the local, state, national and international levels. She has
educated peers in North Carolina, worked to pass statewide tobacco-free schools legislation and
urged members of Congress to support FDA regulation of tobacco products. This October, Morgan
was selected to represent American youth as part of an international coalition that presented 250,000
signatures of youth from around the world to United Nations Secretary General, Ban Ki-moon. The
petition dealt with several aspects of health including tobacco use.
Group Winner
Lawton-Ft. Sill SWAT Team
Lawton, OK
The Lawton- Ft. Sill SWAT (Students Working Against Tobacco) Team is “determined to nip the tobacco
industry in the cigarette butt,” says their advisor. The group is fighting the tobacco industry through
interactive community projects, educational trainings and policy advocacy. One of their most successful
projects has been their annual Legislative Breakfast. This year the group called on legislators to support
both a tobacco-free park initiative and a state-wide initiative to create a smoke-free Oklahoma.
East Regional Youth Advocate of the Year
Merritt McLaughlin
Dover, NH
At only 15 years old, Merritt McLaughlin is an advocate, activist and dedicated leader. In both 2006 and
2007, Merritt participated in demonstrations at the Altria/Philip Morris shareholder meeting. In Dover,
Merritt has testified before the New Hampshire Legislature for both the state smoke-free air act and for
an increase in tobacco prevention funding. In the words of her advisor, “Merritt has had an enormous
impact on her peers and tobacco control in her community.”
South Regional Youth Advocate of the Year
Auriel Rolle-Polk
Tallahassee, FL
Auriel Rolle-Polk has worked in tobacco control for four busy years. She founded a SWAT (Students
Working Against Tobacco) chapter at her high school and has capitalized on the opportunity to speak with
elected officials about restricting the sales of candy-flavored tobacco products and raising the cigarette
tax. Auriel was also instrumental in creating and implementing a spit tobacco awareness event for youth,
held on the steps of Florida’s Capitol.
Central Region Youth Advocate of the Year
Michelle Mays
Rhinelander, WI
Michelle Mays has a range of tobacco control experience, from helping to produce educational media for
her peers and hosting youth rallies in support of smoke-free Wisconsin, to conducting retail compliance
checks. Michelle has been an active member of FACT (Fighting Against Corporate Tobacco), Wisconsin’s
statewide anti-tobacco youth movement, since she was just twelve years old.
West Regional Youth Advocate of the Year
Emily Allison
Gardnerville, NV
Emily Allison, now a high school junior, has been involved in tobacco prevention activities since she was
in the 7th grade. In the words of her advisor, “Emily’s unwavering devotion to her community exemplifies
strong moral fiber and character.” Emily has a range of advocacy experience, from participating in Kick
Butts Day and educating her peers, to informing elected officials about the ingredients in a cigarette.

Campaign for Tobacco-Free Kids
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Donor Spotlight
Barrie Fiske: Tobacco Control Advocate and
Campaign Board Member

Barrie Fiske has been a longtime advocate for the right to breathe clean air. Born with
cystic fibrosis, she has had to be vigilant all her life about avoiding cigarette smoke. A
longtime resident of New York City, Barrie was thrilled to learn of the city’s effort to
pass a comprehensive smoke-free law in 2002.

“It was my calling. As soon as I heard, I knew I had to get
involved. The idea that New York City would finally be a place where I
could enjoy simple things like dining out without having to worry about
my health being compromised was enough to make me run down to City
Hall to see how I could help.” She was ecstatic when the law went into
effect the following year.
Barrie was introduced to the Campaign through the leadership we
provided to the New York City campaign and quickly learned of our
successes in other communities nationwide. Barrie began supporting the
Campaign and ultimately joined the Board of Directors in 2005 because
she strongly believed in the Campaign’s ability to lead the smoke-free
movement.
Barrie has been a true asset to the Campaign’s Board of Directors, bringing
creative ideas, passion and genuine enthusiasm. She has witnessed the
Campaign’s expansion in the international arena but understands the
critical work that still needs to be done here at home.
“Living in New York City it is easy to see the progress we have made.
It startles me when I travel to other cities and see people smoking in
restaurants and other public places. It makes me work even harder on behalf of
the Campaign.”

We applaud Barrie’s
commitment to the
Campaign, to our mission,
and to ensuring everyone
can enjoy the right to breathe
clean, smoke-free air.
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Per the charity accountability standards of the Better Business Bureau Wise Giving Alliance,
please note our revised financial information:

Financial Statements
Campaign for Tobacco-Free Kids
Functional Expenses for the Year Ended March 31, 2008

Program Activities
General and
Administrative

Fundraising

PROGRAM ACTIVITIES:
Communications:
Advocacy:
Constituent relations and outreach:
Research:
International relations:
SUPPORTING SERVICES:
General and administrative:
Fundraising:

$ 11,766,730
1,681,580
4,067,264
1,008,860
1,082,153
3,926,873
$ 2,359,346
1,227,195
1,082,151

Total Expenses:

$ 14,126,076

Total Income:

$ 12,962,449

Total Net Assets:

$ 22,412,216

Portion spent on program activities:
Portion spent on fundraising:

83.3%
7.7%

Tobacco-Free Kids Action Fund
Functional Expenses for the Year Ended March 31, 2008

Program Activities

General and
Administrative

Fundraising

PROGRAM ACTIVITIES:
Advocacy:
Research:
Communications:
Constituent relations and outreach:
International programs:
SUPPORTING SERVICES:
General and administrative:
Fundraising:

$ 5,807,020
540,866
44,425
527,508
66,919
4,627,302
$ 82,541
69,574
12,967

Total Expenses:

$ 5,889,561

Total Income:

$ 1,229,126

Total Net Assets:

$ 12,688,449

Portion spent on program activities:
Portion spent on fundraising:

98.6%
.2%

Campaign for Tobacco-Free Kids
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Thanks to our Donors

The Campaign accepts no government or tobacco industry
funding and relies on contributions from individuals, philanthropic
foundations, corporations and non-profit organizations.
We are pleased to recognize the following contributors who made
gifts between April 1, 2007 – March 31, 2008. We would also like
to thank all donors whose names do not appear in this list.
Every level of support is critical to our success.

$1,000,000+
Anonymous
American Cancer Society
American Legacy Foundation
Robert Wood Johnson Foundation
$100,000 - $499,999
American Heart Association
GlaxoSmithKline Consumer Healthcare
Pfizer
$50,000 - $99,999
Jamey & Sara Aebersold
$10,000 - $49,999
AARP
American Medical Association
Arnold Worldwide
C-Change
Rob Crane, MD
Danya International, Inc.
Ms. Diane Disney Miller
Edelman
Fleishman Hillard International 		
Communications
GMMB*
Home Front Communications*
Lent, Scrivner & Roth, LLC
Pinney Associates
Save the Children
Mr. Richard F. Scruggs
Thoracic Foundation
$5,000 - $9,999
Abbott Laboratories Fund
The Allergan Foundation
Arrowhead
Authentix, Inc.
Bayer Healthcare, LLC
Consumer Healthcare Products Association
Bill Corr & Susan Steinmetz
The Delta Project
Everett Foundation, Inc.
Free & Clear, Inc.
GolinHarris*
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Lighthouse Marketing, LLC
M + R Strategic Services
Mr. Michael S. Maurer
The Mellman Group
Matthew & Louise Myers
New York Life Insurance Company
The Nielsen Company
Novartis Consumer Health
Fran & Bill Novelli
Porter Novelli
Potomac Counsel, LLC
RTC Relationship Marketing
The Strategy Group
$1,000 - $4,999
2 Anonymous
Adams Respiratory Therapeutics
American Academy of Family Physicians/
Tar Wars
American Academy of Pediatrics
American Continental Group, LLC
American Express Company-Employee
Giving Program
American Society of Clinical Oncologists
Ameriprise Financial Employee Giving
David Bailey Associates
Bank of America
BET Networks
Community Anti-Drug Coalitions of America
(CADCA)
Chartered Health Plan, Inc.
Clarian Health
Diplomat Travel*
Law Offices of Kevin G. Curtin
The Honorable Thomas A. Daschle
Richard Feldman, MD
Ms. Barrie Fiske
Ms. Joan Friedland
GlaxoSmithKline Foundation
Grant Thornton LLP
GYMR Public Relations
Dan J. Hawkins, PhD
Mr. Bruce Hetrick, in memory of
Ms. Pamela Klein
Katie Kemper & Scott DeLaney

KnickerbockerSKD
Holland & Knight, LLP
Raphael & Marti Jacobs
Mr. Eric Myers
Charlie & Mary Beth O’Reilly
Ms. Lisa Perry
Mr. Andrew Pugh & Dr. Kristen Mertz
SUNY Upstate Medical University
United Methodist Church - General Board of
Church and Society
Mr. & Mrs. Andrew Weinstein, in honor of
their wedding guests
$500 - $999
American Lung Association
Ms. Jacqueline M. Bolt
Mr. John Brogan
Mr. Christopher Conley
Dr. Susan Curry
Mr. Tim Filler
Drs. David and Carol Forster
Mr. Eric Gally
The Mumford Gitchell Family
Mr. Nathan A. Goldberg
Ms. Karen Gutierrez
Mr. Stephen J. Jay
Morrissey Public Affairs, Inc.
Mr. Peter Reinecke
Ms. Deanne Sharlin
Randolph Smoak, Jr., MD
Dr. Arthur Strauss
Mr. Brian Taylor
Mr. Howard “Chip” Walgren
Mr. Clint Warmuth
Mr. Mike Weinberg
Mr. and Mrs. M. Cass Wheeler
Ms. Kerry B. Whitlock
Mr. Vince Willmore
$250 - $499
Henry & Joanne Asbill
Ms. Beverley Bacchus-Lewis
Paul & Teresa Billings
Dell Direct Giving Campaign
Patrick & Brenda Donleycott
Ms. Monica H. Eischen
Ms. Margaret Exo
Global Strategy Group, LLC
J. Brendan & Karen Herron
International Limousine*
Mr. John Jameson
Robert A. Kazar & Melissa M. Johnson
Mr. Richard Jones
Ms. Patricia Lambert
Ted & Wendy Lawrence
Mr. Thomas Lemen
Margery & Pat Lieber
Eric Lindblom & Kate Bauer
Jen Manaloto and Joe Romasanta in memory of
Cielito Romasanta

Maryland Citizens’ Health Initiative
MK Direct Marketing + Communications
Michael Moore
National Partnership for Women & Families
Mr. Eric Nicholson, in memory of
Mr. Sydney Nicholson
The Novick Group
Ms. Jean O’Connor
Purdue Pharma
Mr. Christopher J. Renzi
Mr. Arthur Roach
David R. Smith, MD
Ms. Sally Solomon
Dr. Christian Stauber
Theisen Consulting
Mr. Michael Trister
United Business Machines
Zuckerman Spaeder LLP
$100 - $249
5 Anonymous
Robert Abernathy
Col. John Aldridge, USMC Ret’d. & Dr. Diane Muri, DPA
J. Gilbert Alexander, MD
Ms. Victoria Almquist
Dr. Seth Ammerman
Dr. Allen Arieff
Dileep G. Bal, MD
Ms. Paula Baughman
Mrs. Cindy Bendall
Mr. Lee Berger, in memory of Mrs. Helen Berger
Mrs. Maureen Bianco
Dr. Barry Bloom
Jack & Alice Blosser
Mr. Brian Bonner
Mr. Bert Bowe
Brevard Community College
Mr. Frank B. Brown
Robert Bryant
Mr. James Campbell
Mr. Greg Carter
Ms. Dolores Cerra
Ms. Anne Champlin
Mrs. Marilou Chapman
Ms. Rhea Cohn
Ms. Barbara Colvin
Ms. Anne Constant
Mr. William E. Corley
CPS Combined Charities Campaign
Mr. Michael Cummings
Dr. Philip Curd, M.P.H.
Mr. Robert Dlouhy
Mr. Aaron Doeppers
Mr. and Mrs. Paul Driesbach
Dr. David B. Dunning
Ms. Frances Duvall
Tabithia Engle
Mr. Dennis Fischbach
Mr. Chaim Freimann
Ms. Lori Fresina, in honor of her mom
Campaign for Tobacco-Free Kids
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Mrs. Pat Frick
Mr. Mark Fricke
Susan Friedman
Mr. John Gibson
Mr. Sidney J. Gibson
Mr. John Giglio
Sandy & Jerry Goldberg
Mrs. Laura Morgan Green
Ms. Karen L. Hall-O’Brien
Ms. Elsie M. Harder
Ms. Threase Harms-Hassoun
Frank & Marie Harrington, in memory of
Bernard Korastoff
Mr. Thomas Harton
Jaber Hassan
Ms. Virginia W. Havens
Mr. Michael Haymore
Dr. E. Janie Heath
Mr. and Mrs. Christopher Hodges
Ms. Pamela Howerton
Mr. & Mrs. Michael R. Hubbard
Mr. Bates James Hunt
Mr. Mark Hurley
Ms. Ann Ingram
Ms. Copes Jones
Miss Alice Jordan
Dr. Jose Jorge
Ms. Ruth Kahn
Ms. Ruth Katz, in honor of Mr. Bill Schultz
Ms. Anne Keehn
Dr. & Mrs. Robert Keimowitz
Mrs. Nita Kellum
Mr. Jon Kerner
Mr. Steven Ketchel
Dr. Roy Korn, Jr.
Ms. Amber Krause
Mr. Bruce Krawisz
Ms. Pam Kurland
Mr. Ludwig Kuttner
Dr. & Mrs. Robert & Ruth Lesser
Mr. Steven Linford
Ms. Melinda Little
Ms. Geraldine Lloyd
Mr. Marc Luber
Mr. Juan Mandelbaum
Marlboro Memorial Middle School
Mr. Jim Marsh
The Martinez Family, in memory of
Mr. Wade Sumpter
Brown Square, in memory of
Mr. Eddie Kay Snyder
Beverly & Timothy May
Ms. Diana McFadden
Mr. Daniel McGoldrick
Dr. Mercedes McKiernan
Ms. A. J. Meier
Dr. James Melloh
Ms. Madalene Milano
Ms. Sandie Miller
Mr. Damon Moglen
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Ms. Polly Lou Moore
Dr. & Mrs. Bennett Myers
Dr. James S. Noble
Ms. Naomi Ackerman, in honor of
Mr. Hal Rosenstein
Ms. Elizabeth A. Parker
Mr. Rob Peck
Dr. Ora Pescovitz
Ms. Morgan Plant
Ms. Delba Riddick
Robert A. Resnik
Ms. Helen Richards
Ms. Josephine Richardson
The Honorable Paul Rogers, J.D.
Mr. Robert Rollings
Ms. Deborah Romary
Ms. Janet Z. Rome
Mr. Robert Ryan
John R. Seffrin, PhD
Dr. Jerry A. Schneider
Russ & Eva Sciandra
The Shakespeare Theatre Company*
Mr. Ken Shelton
Ms. Carolyn Silver
Mr. Jason Smith
Alan D. Snell MD, MMM
St. Charles Breakfast Rotary Club
Dr. Gregg Stave
Ms. Barbara Sternberg
Mr. Randy Stubbs, in memory of
Mrs. Mary Stubbs
Ms. Mary Ann Sullivan
Ms. Patricia Tate
Mr. Joseph Thibault
Mr. & Mrs. John Thomas
Mr. Michael Valentino, in memory of
Mr. Wade Sumpter
Dr. Eric Vallieres in honor of his patients
Ms. Nichole Veatch
Mr. Christopher Venaccio
Mr. Barney Vincelette
Ms. Peggy Voelz
Ms. Marsha Wade
Mr. Kenneth Warner
Dr. Thomas R. Welch
Mr. Thomas Williams
Ms. Myra Wisotzky
Mrs. Tracie Yoshimoto
Dr. Jerrold H. Zar

Italics = Action Fund Donor
Blue Italics = Donor to both the
Campaign and the Action Fund
* = All or a portion of the
contribution was made in-kind

We would like to give special thanks to the following
donors who made contributions in memory of the
Campaign’s first Vice President of International
Programs, Judy Wilkenfeld. Ms. Wilkenfeld passed
away in May 2007 after a long and prestigious career
in tobacco control.
Mr. Matthew Barry
Mr. & Mrs. Robert Beardsley
Mr. John Bloom
Law Offices of Kevin G. Curtin
Ms. Linda Dorfman
Clare, David & Brendan Dougherty
Mr. Clifford Douglas
Mr. Daniel Edelman
Mr. John Elligers
Ms. Julie Fishman
Global Technology Educational Services
Mr. & Mrs. Robert Goldfarb
Ms. Lynda Goldstein
Dr. Ellen R. Gritz
Ms. Virginia Haufler
Mr. Paul Herrnson
Mr. William Hubbard
Ms. Carol Jennings
Ira & Nancy Kaufman
Dr. & Mrs. David Kessler
Ms. Elaine Kolish
Ms. Arleen Leibowitz
Michael H. Levin Law Group, PLLC
Mr. & Mrs. Peter Levin
Margery Lieber & Patrick Szymanski
Wayne & Cindy McIntosh
The Mumford Gitchell Family
Al & Joel Munzer
Ms. Amy Pate
Mr. Mike Pertschuk
Ms. Julie Roberts
Ms. Karen Schifter
Ms. Donetta Shaner
Mr. Ira Shapiro
Mr. James Skiles
Mr. & Mrs. Jim Thurber
Mrs. Andrea Parks Van Houweling
Mr. Kenneth Warner
Mr. Jonathan Wilkenfeld and Family

Campaign for Tobacco-Free Kids
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Partner Organizations
AARP

American Dental Association

American Cancer Society

American Dental Education Association

American Heart Association

American Dental Hygienists’ Association

American Lung Association

American Medical Association

Campaign for Tobacco-Free Kids

American Medical Student Association

Academy of General Dentistry

American Psychiatric Association

Alliance of the American Dental Association

American Psychological Association

American Academy of Child & Adolescent
Psychiatry

American Public Health Association

American Academy of Dermatology

American Society of Addiction Medicine

American Academy of Family Physicians
American Academy of Nurse Practitioners
American Academy of Oral Medicine
American Academy of Otolaryngology –
Head and Neck Surgery
American Academy of Pediatric Dentistry
American Academy of Pediatrics
American Academy of Periodontology
American Academy of Physical Medicine 		
& Rehabilitation
American Association for Cancer Research
American Association of Cardiovascular 		
and Pulmonary Rehabilitation
American Association of Dental Editors
American Association of Dental Examiners
American Association for Dental Research
American Association of Neuromuscular 		
and Electrodiagnostic Medicine
American Association of Oral			
& Maxillofacial Surgeons

American Society of Clinical Oncology
American Student Dental Association
American Thoracic Society
Americans for Health Care
Asian & Pacific Islander American Health Forum
ASPIRA, Inc.
Association of Community Cancer Centers
Association of Maternal & Child Health
Programs
Association of Pediatric Hematology
Oncology Nurses
Association of Pediatric Oncology 		
Social Workers
Association of State & Territorial 		
Dental Directors
Association of State & Territorial 		
Health Officials
Association of Women’s Health, Obstetric 		
& Neonatal Nurses
Black Men’s Health Initiative

American Association of Orthodontists

Children’s Cause for Cancer Advocacy

American Association of Public Health Dentistry

Children’s Defense Fund

American Association for Respiratory Care

Community Anti-Drug Coalitions of America

American College of Cardiology

CureSearch National Childhood Cancer
Foundation

American College of Chest Physicians
American College of Dentists
American College of Prosthodontists
American College of Obstetricians 			
& Gynecologists
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American School Health Association

Directors of Health Promotion and Education
Families USA
First Focus
Foundation for a Smokefree America

American College of Occupational 			
& Environmental Medicine

Hadassah – Women’s Zionist Organization 		
of America

American College of Physicians

Heart Rhythm Society

American College of Preventative Medicine

Hispanic Dental Association

Annual Report 2008

The Lance Armstrong Foundation

National Partnership for Women & Families

Lung Cancer Alliance

National Patient Advocate Foundation

March of Dimes

National Physicians Alliance

National Association of County & City
Health Officials

National Puerto Rican Coalition

National Association of Health 		
Education Centers
National Association of Local Boards of Health
National Association of Secondary 		
School Principals
National Consumers League
National Council of La Raza
National Dental Association
National Education Association
National Hispanic Medical Association
National Latino Council on Alcohol & Tobacco
Prevention
National Medical Association

National Research Center for Women 		
& Families
National School Boards Association
National Women’s Law Center
Oncology Nursing Society
Oral Health America
Partnership for Prevention
Phi Beta Sigma Fraternity
Service Employees International Union (SEIU)
Society for Public Health Education
Trust for America’s Health
Ulman Cancer Fund for Young Adults
Veterans for Common Sense

Faith United
Against Tobacco
American Baptist Churches of the South

Jewish Reconstructionist Federation

American Baptist Churches USA

Midwest Province of St. Joseph Order 		
of Friars Minor, Capuchin

American Muslim Foundation
Christian Church (Disciples of Christ)
Christian Methodist Episcopal Church
Church of the Brethren
Church Women United
Commission on Social Action of 		
Reform Judaism

National Association of Evangelicals
National Black Church Initiative
National Council of Churches of Christ
National Episcopal Health Ministries
National Woman’s Christian Temperance Union
Presbyterian Church (USA)

Ethics & Religious Liberty Commission 		
of the Southern Baptist Convention

Progressive National Baptist Convention

Evangelical Lutheran Church in America

Seventh-day Adventist Church

General Commission on United Methodist Men

Rabbinical Assembly

Health Ministries Association

United Church of Christ – Justice and Witness
Covenanted Ministry

House of God Church, Inc, Chief Dominion

United Methodist Church, Women’s Division

Interfaith Center on Corporate Responsibility,
Tobacco Program

United Methodist General Board of Church
and Society

Interfaith Health Program

United Synagogue of Conservative Judaism

International Parish Nurse Resource Center

Unitarian Universalists

Inter-religious Coalition on Smoking or Health

World Sikh Council – American Region

Islamic Society of North America

Campaign for Tobacco-Free Kids

19

Every Gift Helps

Your gift to the Campaign for Tobacco-Free Kids
or the Tobacco-Free Kids Action Fund supports
our work today and for years to come.
There are many ways to help us achieve our mission, and we invite
you to consider the following giving opportunities.
Gifts of Cash: A gift via check or credit card is one of the easiest ways to
support our work, and can be arranged via mail, online or telephone.
Matching Gifts: Double your donation
by including your employer’s matching
gift form with your gift.
Monthly Gifts: With a minimum
donation of $5 per month, your gift can be
charged automatically to your credit card.
Tribute Gifts: Honor a loved one’s special
occasion or accomplishment with a contribution in
their name.
Gifts of Stock: Take advantage of tax savings by
donating appreciated securities.
Wills and Bequests: Name the Campaign as a beneficiary
of your will or living trust.

Please call 202.296.5469 to speak with
John Keightley, Vice President of Development,
about which method is right for you.
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On behalf of everyone
at the Campaign,
thanks for your generosity!

Staff Management Team

Board of Directors

Matthew L. Myers
President

Chairman of the Board
William D. Novelli
Chief Executive Officer, AARP

William V. Corr
Executive Director
Vice Presidents
Jacqueline M. Bolt
Finance & Administration
Peter H. Fisher
State Issues
Anne Ford
Federal Relations

Secretary
Matthew L. Myers
President, Campaign for
Tobacco-Free Kids
Treasurer
Christopher Conley
Program Manager, Cohen &
Company

John M. Keightley
Development

Board Members
Dileep G. Bal, M.D.
District Health Officer, Kauai
District Health Office

Katie Kemper
Director, International Programs

Barrie Fiske
Tobacco Control Advocate

Danny McGoldrick
Research

Michael Moore
Moore Law Form, LLC

Damon Moglen
Director, International Programs

John R. Seffrin, PhD
Chief Executive Officer, American
Cancer Society

Patricia Sosa
Constituency Relations
Vince Willmore
Communications

David R. Smith, M.D.
President, SUNY Upstate Medical
University
Randolph Smoak, Jr., M.D.
Former President, American
Medical Association
Clinton Joe (C.J.) Petersen
National Youth Advocate of the Year
Cass Wheeler
Chief Executive Officer, American
Heart Association

Campaign for Tobacco-Free Kids
1400 Eye Street, NW, Suite 1200
Washington, DC 20005
202.296.5469
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