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To:  Campaign For Tobacco-Free Kids 

From:  The Mellman Group, Inc. 

Re:  Public Support For Flavored Tobacco Bans In Rhode Island  

Date:  March 6, 2020 
 

This analysis represents the findings of a survey of 400 voters representing the likely 2020 general electorate in Rhode Island who 

were interviewed by telephone February 26-March 1, 2020. The study was conducted by live interviewers who contacted both cell 

phones and land lines, along with text-to-online interviews. The survey utilized a registration-based sample which models the likely 

electorate. The margin of error is +/-4.9% at the 95% level of confidence. The margin of error is higher for subgroups. 

 

BY A WIDE MARGIN, RHODE ISLANDERS WANT TO CONTINUE PROHIBITING THE 

SALE OF FLAVORED E-CIGARETTES  
 

There is widespread public 

support for continuing to prohibit 

the sale of flavored e-cigarette and 

vaping products that can appeal to 

kids. Over two thirds (68%) of 

voters support the prohibition, 

including 59% who strongly 

support it. Support crosses 

demographic lines, with strong 

majorities of Democrats, 

independents, Republicans, men, 

women, older, younger, college 

and non-college voters all 

supporting the prohibition. Only 

27% of all voters oppose it. 
 

Industry talking points about helping people quit smoking do not change people’s minds and 

are largely rejected by voters.  By over two to one, voters believe it is more important to reduce 

the number of kids who start using tobacco by prohibiting the sales of candy, fruit, menthol, 

and mint-flavored e-cigarette and vaping products (65%), than to help smokers try to quit 

cigarettes by giving them access to the flavored e-cigarette and vaping products of their choice 

(30%). 
 

Industry arguments about protecting consumer choice are also roundly dismissed, with 61% 

believing it is more important to reduce the number of kids who start using tobacco by 

prohibiting the sales of candy, fruit, menthol, and mint-flavored e-cigarette and vaping 

products than to protect the rights of adults to buy e-cigarette and vaping products in the 

flavors of their choice (35% prioritize adults’ choice). 

 

A Majority Of People Support Prohibiting The Sale 
Of Flavored E-Cigarette And Vaping Products 

Do you support or oppose a proposal that would continue to prohibit the sale of 
flavored e-cigarette and vaping products that can appeal to kids, including flavors 

such as mint, menthol, cherry, and cotton candy?

Support Oppose

Men 64% 31%

Women 72% 23%

18-39 55% 39%

40-59 66% 30%

60+ 81% 14%

Non-College 64% 30%

College Grad + 74% 22%

Republicans 72% 21%

Independents 61% 32%

Democrats 73% 25%

Parent 69% 28%

Not Parent 68% 26%
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Underlying support for this prohibition is a strong dislike of vaping and e-cigarette companies.  

Two-thirds (67%) view vape shops and stores that exclusively sell e-cigarettes unfavorably, 

while 66% view e-cigarette companies unfavorably, 68% view vaping companies unfavorably, 

and 63% view JUUL unfavorably. 

 

There is widespread recognition that youth vaping is a problem, with 69% seeing at least some 

youth usage of e-cigarette and vaping products like JUUL in their community. Consequently, 

there is also deep concern about these companies targeting kids.  Nearly 8 in 10 (79%) are 

concerned that tobacco companies may be using candy, menthol, mint, and fruit flavors to 

market tobacco products to young people, including 58% who are very concerned.  

 

Voters want tighter regulations not just of e-cigarette and vaping companies, but of tobacco 

companies overall. For e-cigarettes and vaping companies, 55% believe government regulations 

are too weak, with only 12% saying they are too tough.  When it comes to tobacco companies, 

by 5 to 1, Rhode Islanders think government regulations are too weak (51%) compared to too 

tough (10%). 

 

MAJORITIES WANT TO 

PROHIBIT THE SALE OF ALL 

FLAVORED TOBACCO 

PRODUCTS 

 

By a 43-point margin (70% 

support, 27% oppose), voters 

want a law prohibiting the sale of 

all flavored tobacco products that 

can appeal to kids.  Again, large 

majorities of men, women, 

younger, older, college, non-

college, Republicans, 

independents, and Democrats all 

support this law. 

 

This survey demonstrates intense and widespread support not only for a law that continues the 

emergency order prohibiting the sale of flavored e-cigarettes and vaping products, but also for 

a law prohibiting the sale of all flavored tobacco products.  The industry isn’t trusted and their 

talking points fall flat. Voters are concerned about the industry targeting kids with flavored 

products such as mint, menthol, cherry, and cotton candy, think current regulations are too 

weak, and want government to act. 

 

## 

Seven Out Of Ten Rhode Islanders Support A Law 
Prohibiting The Sale Of All Flavored Tobacco 

Products
Do you support or oppose a law that would prohibit the sale of all flavored tobacco 
products that can appeal to kids, with flavors such as mint, menthol, cherry, and 

cotton candy? 

Support Oppose

Men 68% 30%

Women 71% 24%

18-39 55% 37%

40-59 66% 32%

60+ 84% 14%

Non-College 65% 30%

College Grad + 75% 22%

Republicans 75% 22%

Independents 63% 32%

Democrats 72% 24%

Parent 68% 29%

Not Parent 70% 26%
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