EXCERPTS FROM THE 2012 SURGEON GENERAL’S REPORT
SUPPORTING TOBACCO TAX INCREASES

The 2012 Surgeon General’s Report, Preventing Tobacco Use Among Youth and Young Adults, reviewed the
available research to date regarding tobacco tax increases and concluded the following:
“Coordinated, multicomponent interventions that combine mass media campaigns, price increases including
those that result from tax increases…are effective in reducing the initiation, prevalence, and intensity of
smoking among youth and young adults.” (pg. 8)
“A majority of the existing research suggests that the effects of price on smoking prevalence involve both a
decrease in initiation of smoking among youth and an increase in cessation among young adults.” (pg. 707)
“Most of the research over the past decade has concluded that increases in cigarette prices lead to reductions
in the prevalence of smoking and its intensity among youth and young adults.” (pg. 707)
“Most of the recent research has concluded that adolescents and young adults are more responsive than
adults to changes in cigarette prices.” (pg. 707)
“Federal, state, and local taxes that raise prices on tobacco products improve public health by reducing
initiation, prevalence, and intensity of smoking among young people. Comprehensive reviews of the literature
on the effect of price on tobacco consumption estimate a 3–5% reduction in overall cigarettes consumed as a
result of a 10% increase in cigarette prices, and youth and young adults have proven to be even more
responsive than adults to higher cigarette prices….” (pg. 809-810)
“Higher cigarette prices, including those resulting from increased excise taxes, have also been shown to
increase cessation among young adults; one study (Tauras 2004) confirmed a positive relationship between
cigarette prices and smoking cessation, with a 10% rise in price increasing successful cessation by young
adults by an estimated 3.5%.” (pg. 810)
“Clearly, making smokeless tobacco products available more cheaply could promote their use among pricesensitive youth. In addition, disparities in tobacco taxation (i.e., higher taxes for cigarettes than for smokeless
tobacco) could result in a switch to smokeless tobacco among young males….” (pg. 202)
“Tobacco control policies, including higher taxes on smokeless tobacco…are effective in reducing the use of
smokeless tobacco among adolescent males….” (pg. 802)
Tax Increases and Program Funding
“In addition, the combination of program activity and increases in tobacco taxes was found to reduce cigarette
consumption more than would be expected from price increases alone.” (pg. 694)
Industry Price Promotions
“…given the evidence on the price sensitivity of tobacco use among youth that is discussed in detail in
Chapter 6, along with the evidence on the impact of tax increases on prices discussed below, it is possible
that the observed reductions in smoking among youth would have been even larger had the price increases
from state and federal taxes not been offset at least partially by discounting and other price-related
promotions by cigarette companies.” (pg. 526)
“…it can be concluded that the industry’s extensive use of price-reducing promotions has led to higher rates
of tobacco use among young people than would have occurred in the absence of these promotions.” (pg. 530)
“Evidence in this chapter also outlines industry actions to attract price-sensitive populations such as youth to
their products, as well as to soften the price impact on consumers of increases in federal and state tobacco
excise taxes (Chaloupka et al. 2002). Because there is strong evidence that as the price of tobacco products
increases, tobacco use decreases, especially among young people, then any actions that mitigate the impact
of increased price and thus reduce the purchase price of tobacco can increase the initiation and level of use
of tobacco products among young people.” (pg. 599)
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