
                     
 
 
January 24, 2005 
 
 
Mr. Bill Pound  
Executive Director 
National Conference of State Legislatures 
7700 East First Place 
Denver, CO 80230 
 
Dear Mr. Pound: 
 
We understand that the National Conference of State Legislatures (NCSL) is considering a $1.1 million grant 
from Philip Morris USA to undertake research and policy efforts around “positive youth development.”   We 
strongly urge NCSL’s Executive Committee to turn down this grant. 
 
NCSL’s acceptance of this grant would further a longstanding strategy by Philip Morris and other tobacco 
companies that is ultimately aimed at thwarting real legislative solutions to reduce tobacco use and its tremendous 
toll in health, lives and health care bills. Through grants such as this, Philip Morris seeks to improve its negative 
image, gain legitimacy through association with reputable allies, and create the illusion that Philip Morris is part 
of the solution to the tobacco problem when in fact it remains a major cause of the problem and an aggressive 
opponent of effective legislative solutions, such as tobacco tax increases and smoke-free workplace policies.  
Philip Morris’ real goal is to protect its profits by blocking progress to reduce tobacco use. 
 
Internal tobacco industry documents make this strategy clear.  Philip Morris’ 5-Year Plan for 1992-1996 includes 
the following goal: "Seek ways to use the contributions program to advance the company's communications, 
public affairs, and government relations agenda."   Similarly, a 1991 Tobacco Institute memo about the tobacco 
industry’s alleged anti-youth-smoking efforts stated, “As we discussed, the ultimate means for determining the 
success of this program will be: 1) A reduction in legislation introduced and passed restricting or banning our 
sales and marketing activities; 2) Passage of legislation favorable to the industry.”  Philip Morris’ grant to NCSL 
clearly fits this pattern of trying to thwart real solutions to the tobacco problem. 
 
In addition to the public relations gain Philip Morris hopes to achieve from this grant, its focus will also serve as 
yet another effort to divert state legislators’ attention from the need to spend tobacco settlement dollars on 
evidence-based comprehensive tobacco prevention and cessation programs that are recommended by the Centers 
for Disease Control and Prevention (CDC) and that have proven effective when implemented.  We don’t need 
studies of positive youth development to reduce tobacco use; we need states to invest in the proven solutions that 
already exist – the efforts that have been attacked by Philip Morris in the past. 
 
Far from being part of the solution, Philip Morris remains a major cause of the tobacco problem.  Philip Morris’ 
claims of being a changed, responsible company are contradicted by the fact that more kids in the U.S. – 49.2 
percent of smokers aged 12-17 – smoke Philip Morris’ Marlboro cigarettes than nearly all other brands combined.  
This is not surprising because Philip Morris spends billions of dollars a year marketing its deadly products, often 
in ways effective at impacting kids.   For example, nearly two-thirds of tobacco company cigarette marketing is 
spent on price discounts, which have the greatest impact on kids, who are the most price-sensitive customers.  
While claiming that the 1998 state tobacco settlement significantly restricted tobacco marketing, Philip Morris 
and the other tobacco companies actually increased their marketing expenditures by 85 percent in the first four 
years after the settlement to a record $12.5 billion in 2002, according to the Federal Trade Commission.   
 



Philip Morris also continues to fight proven measures to reduce smoking, such as cigarette tax increases and 
smoke-free workplace policies.  Last year, Philip Morris spent $1 million in an unsuccessful effort to defeat an 
Oklahoma ballot initiative to increase the cigarette tax.  In recent years, Philip Morris has also funded front 
groups in states including Florida and Washington in an effort to hide its role in opposing measures to reduce 
tobacco use.  Philip Morris has also attacked effective state tobacco prevention programs, while one study found 
that Philip Morris’ own so-called “youth tobacco prevention” program actually increased the likelihood that youth 
would smoke.  Viewed in this context, Philip Morris’ grant to NCSL appears to be the company’s latest effort to 
create the impression that it is doing something constructive while it fights real change. 
 
We believe that accepting this grant from Philip Morris would tarnish NCSL’s reputation and undermine NCSL’s 
mission of providing state legislators with independent, objective information on public policy issues, including 
how to reduce tobacco use.  Philip Morris has a huge financial stake in policies adopted by legislators in every 
state.  Any Philip Morris-funded information provided by NCSL would raise questions about whether it advances 
Philip Morris’ interests rather than the public’s interests.  In addition, NCSL’s acceptance of this grant could well 
jeopardize your organization’s ability to apply for grants from legitimate funding sources as a number of 
foundations and other funders have firm policies of not providing funds to organizations that accept money from 
the tobacco industry. 
 
Tobacco use is the nation’s leading preventable cause of death, claiming more than 400,000 lives and costing 
more than $75 billion in health care bills each year, including more than $10 billion paid by the states under the 
Medicaid program.  It is good public health and fiscal policy for states to implement proven solutions to reduce 
tobacco use, including tobacco tax increases, smoke-free workplace policies and tobacco prevention and cessation 
programs funded at CDC-recommended levels.  Philip Morris’ opposition to these measures is not in the best 
interests of the states, and NCSL should not help Philip Morris in its efforts to defeat these measures by accepting 
this grant. 
 
Please do not hesitate to contact any of us to discuss this issue. 
 
Sincerely, 
 
     
John Seffrin      M. Cass Wheeler 
CEO       CEO 
American Cancer Society    American Heart Association 
 
     
John L. Kirkwood     Matthew L. Myers 
President & CEO     President 
American Lung Association    Campaign for Tobacco-Free Kids 
 
 
Cynthia Hallett 
Executive Director 
Americans for Nonsmokers’ Rights 
 
 
 
cc: NCSL Executive Committee members 
 


