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Public health efforts to protect youth from the tobacco industry in the point-of-sale environment are gaining 
momentum nationwide. The tobacco industry is organizing to oppose these efforts. For example, the 
National Association of Tobacco Outlets (NATO) and cigar and smokeless tobacco company Swedish Match 
recently launched a website for retailers with misleading arguments and information on the impact of local 
ordinances targeting the point of sale. The website is called Tobacco Ordinances – Take Another Look 
(TOTAL) and addresses policies related to price, flavored products, legal minimum sale age of 21, and 
others.   
 
Tobacco companies spend the vast majority of their total marketing expenditures (92%) on price-related 
strategies in the retail environment.1 Tobacco companies know that higher prices are likely to deter youth 
from starting or continuing to smoke.  They also know that a higher legal sale age and restrictions on the 
flavored tobacco products favored by youth will help deter youth from smoking.  Since the industry needs to 
recruit new smokers to keep the tobacco business profitable, it is desperate to protect its ability to attract 
youth at the point of sale, regardless of the impact on the health and welfare of young people. 
 
Cigars today are made and sold in ways that make them more attractive to kids than ever before. In recent 
years, there has been a dramatic increase in the number and types of cigar products that are smaller, 
flavored, packaged, placed, promoted, and priced to appeal to young people. 
 
Requiring larger package sizes and setting minimum prices are critical to counter the explosion of new, small 
cheap cigars that clearly target young people around the country. These policies will counteract the tobacco 
industry’s efforts to make their products attractive and accessible to youth.  
 
The industry’s arguments do not withstand scrutiny. Below, we provide responses to each of its false claims.  
 
The Large Majority of Cigars Sold Today are Cheap and Flavored – Making Them More Accessible 
and Appealing to Kids. Cigars today are no longer the “big stogies” that our grandfathers used to smoke.  
Today, cigars vary widely in sizes, shapes, flavors, and price points, making them appealing and affordable 
to a broader audience, including kids. 
 

• Cigars can look like cigarettes or just slightly larger. 
• In 2015, 98% of cigars sold in the U.S. cost less than 76 cents per cigar at wholesale.2 
• To keep prices low, package sizes of cigars have gotten smaller, with more cigars being sold in 

pouches containing two or three cigars. 
• More than half of cigars sold in convenience stores in 2014 came in flavors.3 
 

One convenience store manager recently stated, “What I have seen is a definite change over the years in the 
typical cigar customer.  The typical customer has definitely gotten younger, with the majority of sales of the 
single or two-pack variety as compared to the larger-pack sales.  Most of the younger customers are looking 
for the cheaper two-for-99-cent deals.”4 
 
Youth are Using Cheap, Flavored Cigars.  Each day, more than 2,100 kids under 18 years old try cigar 
smoking for the first time.5 One in ten high school students currently smoke cigars.6  Cigar smoking by high 
school boys equals or surpasses cigarette smoking in most states (29 states).7 
 
Nearly two-thirds (63.5%) of high school and middle school cigar smokers used a flavored cigar in the prior 
30 days, for a total of 910,000 youth nationwide8 and nearly three-quarters of youth cigar smokers say they 
smoked cigars “because they come in flavors I like.”9 
 
Cheap, sweet cigars can serve as an entry product for kids to a lifetime of smoking. 
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Cigar Smoking Harms Health. Cigar smoke is composed of the same toxic and carcinogenic constituents 
found in cigarette smoke. According to the National Cancer Institute and the U.S. Surgeon General, regular 
cigar smoking causes cancer, heart disease, and chronic obstructive pulmonary disease (COPD).10  
 
Higher Cigar Prices Reduce Youth Use.  Decades of research on price and tobacco use show that the 
lower the price of tobacco products, the higher the prevalence of tobacco usage.11 Youth are even more 
sensitive to changes in price compared to adults.12   
 
Setting a minimum price and package size would effectively increase the prices of these harmful and 
addictive products, making them less accessible to youth.  
 
Minimum Price and Pack Size Provisions Are Not a Sales Ban.  Even with a minimum price or package 
size requirement, cigars will still be available in all retail outlets.  Regulating the package size and setting a 
minimum price for cigars will make these products less accessible, appealing, and affordable to kids and 
help reduce cigar use among kids.   
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