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TOBACCO: A GLOBAL KILLER

Globally, around 4 million people die from tobacco-related illness each year. This is the
equivalent of twenty-seven 747 airplanes full of passengers crashing every day. By the year
2030, 10 million people will be dying each year from tobacco use.*

Approximately 80,000 to 100,000 young people around the world become addicted to
tobacco each day.”

Many of tobacco’s future victims are today’s children. If current trends continue, 250 million
children alive today will die from tobacco-related disease.?

Based on current smoking trends, tobacco will soon become the leading cause of death
worldwide, causing more deaths than HIV, maternal mortality, automobile accidents,
homicide and suicide combined.*

At the national level, tobacco use imposes significant economic costs on countries, ranging
from .7% to 2% of gross domestic product lost annually.®

The Tobacco Industry is Targeting Developing Countries:

In 1998, Philip Morris made a profit of $5 billion selling cigarettes overseas, compared to
$1.5 billion from cigarette sales in the United States.® Says Geoffrey Bible, Chairman of
Philip Morris, “We are still in the foothills when it comes to exploring the full opportunities of
many of our new markets.”’

The burden of tobacco-related death and disease is rapidly shifting to developing countries.
By the year 2030, 70% of all deaths from tobacco will occur in developing countries, up from
around 50% today.®

While approximately 25% of women in industrialized countries smoke, only about 7% of
women in developing countries smoke, making them a prime target for the companies.®

During the 1980s, cigarette companies convinced the U.S. government to force countries in
Asia to open up their markets to imported cigarettes or face trade sanctions. The results
were catastrophic. In South Korea, for example, the smoking rate among teenage boys was
18% in 1988 -- a year later, after U.S. cigarette imports were allowed, it rose to 30%.
Smoking rates for teenage girls climbed during the same period from 2% to 9%.°
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The Global Tobacco Industry Is Growing:

Multinational tobacco companies are engaged in an aggressive overseas expansion. Philip
Morris, Japan Tobacco and British American Tobacco (BAT), the world’s three largest
multinational cigarette companies, now each own or lease plants in at least 50 countries.™

In 1998, these three companies had combined tobacco revenues of more than $88 billion, a
sum greater than the total GNP of Albania, Armenia, Bahrain, Bolivia, Botswana, Bulgaria,
Cambodia, Cameroon, Estonia, Guyana, Honduras, Jamaica, Jordan, Laos, Latvia,
Madagascar, Moldova, Mongolia, Nepal, Nicaragua and Togo combined.*?

The Tobacco Industry Is Shamelessly Targeting Youth:

The tobacco industry spends billions of dollars each year promoting its brands in every way
imaginable. In response to government attempts to regulate tobacco advertising, the industry
has been adept at finding loopholes in existing laws and devising new and creative ways to
reach youth. For example:

In China, Philip Morris sponsors giveaways where consumers can trade in empty packs of
cigarettes for backpacks, lighters and other paraphernalia emblazoned with the Marlboro
logo. The company has been caught mailing promotional materials to minors even though it
claims the giveaways are only for adult smokers.*®

R.J. Reynolds has sponsored tennis tournaments in Malaysia and Hong Kong in which
tennis star Michael Chang, an idol to many Asian teenagers, has appeared.*

As part of its “Salem Cool Planet” series, R.J. Reynolds brings popular musical acts like
Samantha Cole, Savage Garden and Deep Purple to Malaysia. It also sponsors ticket
giveaways for such popular films as My Best Friend’s Wedding and Air Force One."

Philip Morris has sponsored the “Philip Morris Super-band Series” in Thailand which
included a concert by Tony Bennett and the McCoy Tyner Trio while R.J. Reynolds has
sponsored the “Ambassadors of Opera” series in Bangkok.®

The “Asia Marlboro” road-racing competition is featured prominently on Chinese TV,
allowing Philip Morris to circumvent Chinese laws banning cigarette advertising on
television."”” The company also pays $1 million annually to sponsor the Zhuhai International
Car Race.™®

A concert by the singer Madonna held in Spain was rebroadcast on Hong Kong television as
the “Salem Madonna Concert” where the company had the Salem logo superimposed over
the stage. Salem also sponsors a “virtual reality dome” where teenagers can come and fire
laser guns at each other, and distributes removable tattoos of the Salem logo.*

In cricket-crazy India, the Indian Tobacco Company (partially owned by BAT) recently paid
$16 million to put its cigarette logo on the national team’s uniforms.?® In the city of Madras,
the company paid school children to go to discos and hand out invitations to a party. Only
children were invited to this party where free liquor and cigarettes were distributed. The
children were then photographed for use in future ad campaigns.*
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In Beijing, Philip Morris underwrites the popular “Marlboro American Music Hour”, featuring
songs by Elvis Presley and Michael Jackson, while in Kuala Lumpur, records and CDs are
sold at the “Salem Power Station.” At the Canton Disco in China, R.J. Reynolds pays
internationally known artists to perform, distributes free cigarette samples during the shows
and advertises Salems during and after the shows.?*
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