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May 14, 2019

Mr. Mitchell Zeller

Director, Center for Tobacco Products
U.S. Food and Drug Administration
10903 New Hampshire Avenue

Silver Spring, MD 20993

American ﬁ[}slgCAN
Heart
Association. ASSOCIATION.

Re: Marketing order for IQOS

Dear Director Zeller:

Our organizations are writing in connection with the April 30 action by the U.S. Food
and Drug Administration (FDA) issuing a marketing order to Philip Morris International (PMI)
and Philip Morris Products S.A. allowing the U.S. marketing of 1QOS heated tobacco products,
to be distributed in the U.S. exclusively by Altria Client Services LLC (Altria).

FDA states that its action in issuing this marketing order is premised on representations
that Altria and PMI made that the 1QOS products will be marketed only to adult smokers in the
U.S. for the purpose of encouraging them to switch completely from the use of conventional
cigarettes, while avoiding marketing to audiences like non-smokers and youth. Indeed, the
marketing order itself refers to two amendments to the IQOS Premarket Tobacco Applications
(PMTAS) submitted by PMI (dated September 5, 2018 and March 25, 2019) in which “you
include representations about your marketing plan for your products in the United States and
indicate that you intend to focus marketing on adult cigarette smokers while limiting reach to
unintended audiences.”* Moreover, PMI made express representations to the Tobacco Product
Scientific Advisory Committee (TPSAC) during its January 24-25, 2018 meeting to consider the
separate 1QOS modified risk tobacco product application that it would market these products to
adult smokers, not youth and nonsmokers. On that occasion, Sarah Knakmuhs, Vice President of
Heated Tobacco Products for PM USA, assured TPSAC that “[o]n the one hand, we’re
committed to maximizing our reach to adult smokers and supporting them so they can switch
completely to IQOS. On the other hand, we want to limit our reach to unintended audiences
such as nonsmokers and youth.”?

In connection with PMI’s PMTA and its pending modified risk product application, we
repeatedly have submitted evidence to FDA that PMI’s marketing of 1QOS across the globe is

! FDA Marketing Order Letter from Matthew R. Holman, Ph.D, Director Office of Science, to Philip Morris
Products S.A., April 30, 2019, at 2.

2 PMI Presentation to TPSAC, January 24, 2018, Transcript,
https://www.fda.gov/downloads/AdvisoryCommittees/CommitteesMeetingMaterials/TobaccoProductsScientificAdv
isoryCommittee/UCM599234.pdf



https://www.fda.gov/downloads/AdvisoryCommittees/CommitteesMeetingMaterials/TobaccoProductsScientificAdvisoryCommittee/UCM599234.pdf
https://www.fda.gov/downloads/AdvisoryCommittees/CommitteesMeetingMaterials/TobaccoProductsScientificAdvisoryCommittee/UCM599234.pdf

entirely inconsistent with a marketing focus on adult smokers. Instead, in numerous countries,
PMI has pursued a strategy of marketing these products to the broadest range of consumers, with
messaging and imaging presenting 1QOS as a fashionable and trendy lifestyle product — precisely
the kinds of images that appeal to young people. This is demonstrated by a representative
sample of 1QOS global marketing, including social media marketing, submitted with this letter,
showing:

e 1QOS retail stores attempting to replicate the appeal of other high-tech retail
outlets, in locations highly visible to broad audiences, including youth;

e |QOS advertising to the general public;

e 1QOS kiosks in shopping malls;

e [QOS sponsored social events and parties;

e 1QOS marketing at public events, including music events;

e |1QQOS partnerships with trendy fashion magazines and designers, clearly
associating 1QOS with publications and products popular among young
women;

e |1QOS marketing at cultural events; and

e |QOS marketing through social media “brand ambassadors” or “influencers”
with images showing IQQOS as part of an exciting and youthful lifestyle.

It is instructive that, late last week, PMI announced that is has suspended its global
promotion of IQOS through “influencers” on social media, but only after it was exposed in a
Reuters story® and, even then, PMI distorted the extent to which it was using “influencers” on
social media. The company, however, has made no commitment to permanently end this type of
marketing or to avoid the tactics or images cited in the Reuters story in the U.S. marketing of
IQOS; nor has it disavowed its sponsorship of beer fests, beach parties, fashion shows and other
tactics to reach young people with its marketing.

In the Technical Project Lead Review that accompanied its IQOS PMTA decision, FDA
ignored and failed to consider the evidence provided it of how PMI had marketed 1QOS in
country after country. These marketing tactics cannot be reconciled with an expressed intent to
limit IQOS marketing to adult smokers who may use the IQOS products as an alternative to
cigarettes.

Given the tobacco industry’s long history of marketing its products to youth, a history
that the tobacco companies have never acknowledged, and the recent impact on so many
American families of the irresponsible marketing of e-cigarettes, resulting in an epidemic of
youth usage of those products, we are deeply concerned that similar marketing of 1QOS in the
US would have a devastating impact on public health, particularly on the health of young people.

3 Chris Kirkham, “Exclusive, Philip Morris suspends social media campaign after Reuters exposes young
‘influencers,” Reuters, May 10, 2019, https://www.reuters.com/article/us-philipmorris-ecigs-instagram-
exclusiv/exclusive-philip-morris-suspends-social-media-campaign-after-reuters-exposes-young-influencers-
iIdUSKCN1SHO02K



This concern is increased by how FDA addressed the mandatory legal consideration of
the evidence provided by the applicant with regard to the risk to youth. The experts at FDA in
social science issues concluded as follows:

The social science review concludes that based on the information submitted by
the applicant, we have concerns with respect to: the lack of information about
youth under age 18, as well as the lack of a discussion of submitted data’s
applicability to youth and the lack of presentation of the data in stratified
categories that would allow us to make inferences about youth, the potential for
initiation among young adult never smokers, and the potential for dual use among
current smokers with only a one cigarette per day decrease in use frequency.
Philip Morris Products S.A.’s premarket tobacco product applications do not
contain sufficient information to address these concerns from a Social
Science perspective. 4

Yet this expert observation and conclusion was overruled by the Technical Project Lead
of the Office of Science,® and the IQOS PMTA was granted by FDA, based on two studies and
limited experience in two different countries (Japan and Italy) with different cultures, different
marketing rules and different circumstances. There was no meaningful data or analysis to
demonstrate the applicability of the limited experience in those countries to the American setting.

In light of the experience with e-cigarettes and youth in the United States, and the
examples that demonstrate that PMI has marketed 1QOS in many countries using the same
marketing techniques, strategies and images that have fueled the e-cigarette epidemic in this
country, the decision by the Office of Science reviewer, and the FDA, to discount the
conclusions of the social science review team is not only arbitrary, it is dangerous long term.

Given FDA’s reliance on PMI’s assurances about the intended marketing of 1QOS in the
U.S., and the decision of the senior leadership at FDA to ignore the findings of the Social
Science review team, our organizations urge FDA to issue a public commitment that, if the
agency becomes aware of IQOS marketing in the U.S. that reflects any of these marketing
strategies and tactics used by PMI in other countries, FDA will revoke forthwith the marketing
order issued on April 30, 2019.

We look forward to your prompt response.

Respectfully submitted,

American Academy of Pediatrics

American Cancer Society Cancer Action Network
American Heart Association

American Lung Association

Campaign for Tobacco-Free Kids

Truth Initiative

4 FDA, Technical Project Lead Review for PMI heated tobacco products (April 29, 2019), at 83 (emphasis added).
°1d.



Examples of PMI’s Global
Marketing of iQOS



|QOS Retail Stores

|IQOS store in Lisbon, Portugal
https://www.behance.net/gallery/33712684/1Q0S-Flagship-
Store-Chiado-Lisboa-Philip-Morris

IQOS store in UK

https://www.boxpark.co.uk/shoreditch/shopping/iqos/

IQOS store in Tokyo, Japan, with cafe

https://jp.igos.com/iqos-store

|QOS store in Moscow, Russia

http://poliansky.com/portfolio/427/




|QOS Advertisements to General Public: Outdoor Ad, Berlin,

German

Source: TFK, Picture taken July 1, 2017



IQOS Advertisements to General Public: Displays in Non-
Tobacco Related Places

These displays in Italy clearly do not adhere with PMI’s claim that it intends to introduce adult smokers to these products in
adult-only device stores. By placing these displays in everyday venues, such as workout gyms, cafes, and barber shops,
these products are being linked to an everyday lifestyle.

QD e oo Instagram post from June 21, 2017,
https://www.instagram.com/p/BVm612BDnwb/

e s men 2ecrvena eannens | Ptaken-by=iqos_friends

#iqositalia #cambiatutto #iqosriviera

musclegymriccione @3

Qg [

111 likes
A% iqos friends - Following Instagram post from June 10, 2017,
? La Petite Langoustine

https://www.instagram.com/p/BVKXj7ejTa0/?taken-by=iqos_friends

iqos_friends @lapetitelangoustine Welcome
in lgos #iqos #iqosfriends #igosworld
#igositalia #cambiatutto #iqoswelcome

AT

< 5%  iqos friends - Following
@ Ideellomo
\v qj.
I. .

igos_friends @leideedidavidemanstyle
Welcome #iqos #igosfriends #igosworld
#igositalia #cambiatutto #igoswelcome

oQaud

122 likes

P S

Instagram post from June 13, 2017,
https://www.instagram.com/p/BVRpZvvjhdo/?taken-by=iqos_friends {




|QOS Advertisements to General Public:

Advertisements throughout a shopping mall in Sofia, Bulgaria.

Mall in Sofia, Bulgaria. Image taken April 19, 2018.



|QOS Advertisements to General Public: Advertisements on
Vehicles

IQOS branded cars seen around Russia and Ukraine in 2016

Picture taken in 2016
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Source: https://geometria.ru/events/other/2016/5/12/924708/pictures/53985492



1QOS Kiosks in Shopping Malls

Located in Greece. Source: http://www.voria.gr/article/thessalonikisti-tsimiski-
to-flagstore-gia-to-enallaktiko-tsigaro-iqos

Located in Greece. Source: http://my-spectrum.com/iqos-at-
golden-hall/

Located in Russia. Source: http://inter-tabak.ru/project/iqos/




1QOS Kiosks in Shopping Malls: Exposure to Children

. senor_babbar = Follow

senor_babbar Just having photo with
beautiful % at @onesalonica
#instakidsphoto #instakid #instakids
#kidsofinstagram #pose #poser #model
#kidsmodel #kidsmodeling #kidsfashion
#notendorsing #notendorsingsmoking
#nosmoking #beautifulbird #birdphotography
#birdphoto #iqos #igosstore
#igosthessaloniki #onesalonica #thessaloniki
#thessalonikimou #salonica #shopping #mall
#shoppingmall #salonika #saloniki #greece
#greece2018

babybib_plus % w!!

© Q

51 likes

FEERUARY 15

Log in to like or comment. oee

Greece, February 2018, https://www.instagram.com/p/BfOGWIJTI9LT/?taken-
by=senor_babbar

Mall in Bulgaria. Image taken June 2018.




|QOS-Sponsored Parties: Launch Events

These are images from two South African IQOS Launch events, in Cape Town and Johannesburg. The images show there
were DJs, drinks available, differing lounge areas, and 1QOS products themselves. Not shown were the acrobatic
entertainment acts and food served.

{ lqos

TR EHARNES ENERTTHING.

http://thirst.co.za/portfolio/igos-launch/



|QOS-Sponsored Parties: Italy, July 2017

An exclusive 1QOS event hosted at “Qubba” a dance/night club in Catania, Italy. There was a special guest Saturnino Celani.
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Source: http://www.welookaround.com/portfolio_page/philip-morris-iqos-night/
Additional video at: https://vimeo.com/233679380, http://www.welookaround.com/portfolio_page/philip-morris-igos-night/




|QOS-Sponsored Parties: Party Series in Romania

These examples of IQOS sponsoring a series of parties is from across Romania. The Brunch Affair hosts members-only
themed parties and then posts about them on social media using IQOS-related hashtags including #thischangeseverything
and #daretobedifferent. Social media advertisements for these parties clearly identify IQOS as the sponsor.

-
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AND YOU, WHAT WOULD YOU DO FOR LOVE? ,

At Redrsson Bl Hote

' Fdaretobedifferent ,l

the_brunch_affair « Following
Radisson Blu Hotel, Bucharest

the_brunch_affair And you, what would you
do for #love? Find out Saturday, October the
Lt Bradcsont Macharest @dior
#thischangeseverything thebrunchaffair

S

& Qg

64 likes

. [ -
Dior w@m g
Email
Pasword
LOGIN

Register

Lost password

Facebook login

o The Brunch Affair
Aleea Mozaiculu
Bucharest, Romania

FOLLOWERS

228 659 people

‘We are exclusive party brand, which successfully has merged the
transition between eating, drinking and dancing!

QOur events take place only in cool, unconventional venues or hip
restaurants and hotels.

Our motto: Dare To Be Different!

MEMBER CARDS

Member Card

Price: Free of charge
Expiry period: Until 31 December 2020 =

Name on card:

show details

https://www.instagram.com/p/BZ0sf30FtX|/?taken-by=the_brunch_affair; https://www.instagram.com/p/BjaJB-1IRXB/?taken-

by=the_brunch_affair; https://www.myk.ro/thebrunchaffair




1QOS Party Invitations to Non-Smokers

This Instagram post, from a blogger in Bulgaria with over 23,000 followers, shows that non-smokers were invited to and
attended a sponsored event featuring the new IQOS 3 product. This contradicts PMI’s claims that its sponsored events are
for smokers only.

fbasheva #PhilipMorris Thanks for the
invitation. © | do not smoke, but | was
extremely impressed with the performance of

# igos3 and the party as 2 whole. 4= 4 b

Varna, Bulgaria

9 fhasheva - Follow | FINNOVation #galaevent # igos3bg

(Translation by Google Translate)

L a B B N 5B N B B N BN | - s
I fhasheva =PhilipMorris Braroaaps 2a ‘
| nokanata. o A3 e nywa, obade Gax I
| VKNOUMTENHO BNeYaTeHa OT
J MPeACTaBAHETO Ha #igos3 W N3pPTUTO KaTo I
1 uano. B % b #Finnovation #galasvent

{IEESBE' --------—’
fhasheva #iqos #iqos BT IE #igos3
#igostnends #Hollow4followback
#followforfollowback
#followbackinstantly #tags
#tagsforlikesapp #tagsforlikesf:lc
#agsforfollow #tagsforfollowers
#tagsforlikers #bulgananblogger
#bloggerslife #lifestyleblogger
#innovator #varna #cocktailparty
#cocktaildress #followmystyle
#igosistanbul #marlboro #follower

chahmad181 Looking gorgeous and
princess

van [

@ Liked by iqos_friends and 756 others

Instagram post, December 7, 2018, https://www.instagram.com/p/BrGXPBjg6ye/



|QOS-Sponsored Beach Bar: Shut Up, Beach!, Romania

An 1QOS-sponsored beach bar, where IQOS branding is ubiquitous. These types of sponsorships and “IQOS-Friendly Place’

)

messages are beyond PMI’s claimed focus on adult smokers, but rather normalizes use of the product and links it to
everyday activities.

@E shutupbeachmamaia + Following

shutupbeachmamaia #Repost
@dianaidumitrescu (@get_repost)

Take a break! Enjoy a moment for yourself
every day! At my fav place
@shutupbeachmamaia enjoying
#iqosmoments #iqos #iqosambassador
@iqos.stories

VRGN

58 likes

&G cepremenic 2019
- 0RA 15:00

DJ VALI BAABULESCU

44 ey

@‘: shutupbeachmamaia + Following

shutupbeachmamaia We welcome
September with The Best Daylight Party in
Mamaiza! B Once in 2 lifetime sushi
experience! M Seaside wine tasting! W
Beach and dance together at Shut Up,
Beach! M Just roll with it! s

Special guest star: §3 DJ Vali Barbulescu!
Dress code: All White!

Get your access bracelet from Shut Up,
Beach!

# Book your table now! 0741.266.535

Ca A

13 likes

%T; shutupbeachmamaia » Following

shutupbeachmamaia Lazy monday meod #
=

#shutupbeach #shutupbeachmamaia
#lazymonday #lazymondaymood
#sunshinelovers #mondayatthebeach
#sunnydays #summerdays #iqos
#SABERElyzia #mamaianord #mamaiabeach
#blackseaseaside #blacksea@ #constanta
#romania

oaud N

45 likes

%‘: shutupbeachmamaia - Following

shutupbeachmamaia The weekend is coming!
M Eat, drink, beach @ W = Time to relax at
our Summer Lounge ¥

#shutupbeach #shutupbeachmamaia
#deliciousfood #cocktails W
#cocktailatthebeach #timetorelax
#summerlounge #Fsummerfeelings
#summervibes #summerdays #mamaianord
#visitmamaia #constanta #visitconstanta
#romania #visitromania

reglyapp Perfection!

VGRS N

51 likes

https://www.instagram.com/shutupbeachmamaia/



|QOS-Sponsorships at Events: Street Food Festival, Kyiy,
Ukraine, July 2017

An 1Q0S booth set up at the Ulichnaya Eda street food festival. Children were present at the festival. IQOS representatives
also wandered around the festival grounds to show the product to attendees and offer free samples.
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Source: https://geometria.ru/events/other/2017/7/22/993787/pictures/62686985



|QOS-Sponsorships at Events: “IQOS Zone” at 2017 Belgrade
Beer Fest

IQOS sponsored a stage and lounge area at the Belgrade Beer Fest, extending its brand recognition beyond adult smokers.

3

Image by Goran Srdanov, at http://www.telegraf.rs/vesti/beograd/2889153-nastup-grupe-sars-kao-kruna-jubilarnog-beer-festa-foto




|QOS-Sponsorships at Events: IQOS Area at Oktoberfest
Romania

@ e Instagram post by IQOS team member, September 8, 2018,
https://www.instagram.com/p/BnelUgKFwDU/?taken-
iasmiiina #myigosmoment #igosstories by=iasm iiina

georgiiids (1) @

iasmiiina @geargiiids @ love!
iqos_friends L L ]
iqos_friends @@
igos_moments @@@

elenad454 - Follow
i
/ Oktoberfest Romania

elena454 |||can we restart summer..[||

biancapipu Vine bakoo i, @ &
elena454 @biancapipu taaaaaci

biancapipu @elenad54 © 0808

| © Q

130 likes

o Qb A

84 likes

Instagram post, September 9, 2018,

https://www.instagram.com/p/BnhDCxIAh6R/?taken-
at=391214416




|QOS-Sponsorships at Events: IQOS Lounges at Music Festivals
in Portugal, Summer 2018

These IQOS-sponsored lounges included Instagram-ready photo opportunities, which attendees could then share on their personal Instagram
accounts. This extends the IQOS-related marketing beyond the companies’ reach to the followers of the individuals who post these images.

""'-"aw“ SOAPT TR | W NOS Summer Opening Music Festival, Instagram post, July 21, 2018,
I QO il https://www.instagram.com/p/BlgPLb2laA9/?tagged=mundosemfumo

@ NOS Summer Opening 11!

& ﬁé h”"

@ MEO Sudoest, Instagram Post, August 13, 2018,
araiave: RAB@B@ o canine | https://www.instagram.com/p/BmbD8HTHLWA/?
tagged=mundosemfumo

RV L
165 views

[‘t’ joanabrazao - Follow
'@, Funchal, Madeira

joanabrazao #iqosmadeira #mundosemfumo
#igos @toxinn_eventos #instagood
#happiness #instadaily #saturday #summer

oada

198 views

L eme——

sofiabrazao Gira gira

joanabrazao @sofiabrazao trabalhar com
style

toxinn_eventos A nossa Joaninha @

diogomvnunes Hello!! Good moves!! @

joanabrazao @diogemvnunes igos moves
babe

. J
-
b}
L4
-
-
L2
-
-
-

cat_rst Estd midda & gatissimaaaa

joanabrazao @cat_rst ¢ do iqos @

RN LR AR T
[ ]

(VRGN N

596 views

S 2 1 # 200

MEO Sons de Mar, Instagram post, September 1, 2018,
https://www.instagram.com/p/BnMb1XnnQfS/?tagged=mundosemfumo




|QOS-Sponsorships at Events: Estereo Picnic Music Festival,
Bogota, Columbia, March 2017

{DG) 1@%&:
CLEAN w A
. DISENOS

GLOBALES 5.A.S.

Inflatable balloon designed for IQOS . o N—
Festival ESTEREO PICNIC

Globo inflable elaborado parﬁ IQOS it ] i 2 iqos.co 1QOS en Estereo Picnic 2017 #igos
Festival ESTEREO PICNIC #fep2017 #bogotaco #iqos #igosstyle

#heatstick #heatnotburn #colombia #FF

A“l.ll'a ! Height - 6 mts I 20 ft #instafollow #l41 #tagforlikes #followback
I Q O S & 3 #instagood #tbt #photooftheday

wuwul.aeromedios.corr

Source: company that helped design the balloon:
http://www.aeromedios.com/esp/globos_aire_frio.html
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28 likes
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= v - Log in to like or comment.
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Source: https://www.instagram.com/iqos.co/?hl=en



|QOS-Sponsorships at Events: Concert in St. Petersburg,
Russia, May 2017

The popular group “Leningrad” played the concert. The concert was put on for IQOS users and their friends.

Source: http://www.sobaka.ru/photo/photo/58059



IQOS Fashion Partnerships: Marie Claire Magazine Event

Public Marie Claire event in conjunction with IQOS held in an 1QOS space within a mall in Russia, October 2016.

Source: https://www.youtube.com/watch?v=fPRaz3Qeu5Q



|QOS Fashion Partnerships: Collaboration with Designer Karim
Rashid

PMI has recruited fashion and lifestyle designers to create limited edition “sleeves” for IQOS devices. These images were
posted on the designer’s Instagram account, which means people who follow him for his designs and who are not
necessarily tobacco users are exposed to these brand-positive images.

il karim_rashid_official - Follow
\3

karim_rashid_official #IQ0S5 and
#KARIMRASHID See you at Igos Lounge at
@mbpfw #lounge #design #sleeve #cover
#prague #designyourself

miss_polonskich | wish i could come {3}
rocio.ortiz.2018 Come to Kuala Lumpur @

cosmo_sapien “most famous industrial
designer” lol @a such a cute poster

‘ @ karim_rashid_official - Follow
\A

karim_rashid_official #/QQS Limited edition
covers designed by #karimrashid for
@iqos_friends #philipmaorris #pattern #cover
#mdw #designyourself #globalove
ekanachkebia ¢y

luca_pinetti | really love the gradient-wave
pattern | Great job !

mitskevich.design Amazing &
archiart1.11 ¢®

elen_deliss | love this forms and lines | #ﬂ

September 4th, 6:00pm Qb
1QOS Lounge, Clam-Gallas Palace, 316 likes
Linhartska 3, Prague, Czech Republic

dHIS IS A PRIVATE EVENT. INVITE ONLY. W

September 3, 2018, https://www.instagram.com/karim_rashid_official/

yourdigitalrealtor Love it Jy J

oaud N

335 likes

1]
September 3, 2018, https://www.instagram.com/p/BnO67Eth-3N/?taken-
by=karim_rashid_official




|QOS Sponsorships at Fashion Events: Mercedes-Benz
Fashion Days, Kiev, Ukraine, September 3, 2016

IQOS sponsored an area at the Mercedes-Benz Fashion Days event in Ukraine, where it linked the brand with fashion,
created an interactive display for people to take pictures and share, and, as seen in the top image, also exposed children to
its brand and product. The “95% less don’t’s” message could be a tongue-in-cheek reduced risk claim.

https://geometria.ru/places/kvc-parkovij/events/941713 i /




IQOS Sponsorships at Fashion Events: Harper’s Bazaar Ukraine
Magazine’s Best Dressed Event

Another example of IQOS sponsoring a fashion event in Ukraine where, again, attendees can take pictures of themselves
and share on their personal account. Note the young girl in the post on the top right.

- maria_imre * Follow
Kyiv, Ukraine

maria_imre Fashiongirl s A S A% A
#bazaarbestdressed #fashion #gift
#fashionweek #fashionblogger #blogger
#fashiongirlstyle #style #streststyle
#parisfashionweek #paris #silkscarf
#bykseniyamarika #lovegift #fashionmood
#fashionworld #fashionillustration
#fashionable #holidaytime #girl#fashionista
#blogger#designer @ Mv A A
#fashionwesk #bloggerstylefashion
#blogger#mood#fly
#vcso#parislife#paris#fashionmood
#tommyhilfiger #world#coolgirl

harpersbazaarukraine « Follow
W [losscerko-Lientp : Dovzhenko Centre

harpersbazaarukraine Buepa cocrosnacs
ewerojHan seuspuHka Harper's Bazaar Best
Dressed 2018. Peaakuma Harpaauia cameix
CTMnLHLIX gesywek Knesa, KOTGpLIE PaA0Ban
Hac ceoMmMu obpazamu Ueneli rod. TopxecTeo
npowne Npu noaepyke komnaHui Martini
@martini, Eisenberg @eisenbergparis,
Artdeco @artdecoua, Novias @novias.ua,
1Q0S @igos.ua u Orion catering.
OduunansHyo nporpamMmy eén boraaH
Hcunuyk @iusypchuk_bogdan, roctu
ofwanucs noa Auaxkeli-cet dj KINREE
@kinreemusic, a B KOHLEe Be4epa Bce
TEHUEBANK NOA KVBCE BLICTYNNSHWE TPyl
«Kazka» @kazka.band. #bazaarbestdressed

edlpe_fashion Definitely awesome
93_1012 SAHe@
pied.de.poule Awesome!

L JORU N

139 likes

ST o A

34 likes

December 5, 2018, https://www.instagram.com/p/BrAp-hyBAy5/

December 4, 2018, https://www.instagram.com/p/Bg-xaxjhXdN/

igos.ua - Following
Losxerko-Lerp : Dovzhenko Centre

nos

igos.ua [le HaficTuasHiwi, Tam i #1005 § @
Buopa 6yan Ha uepemoHii Bazaar Best
Dressed - i ue Byno anbenisbn! Kpacuei rocri,
nokauis, keitk, @kazka.band i sona #1005 @@
@harpersbazaarukraine - @ #igos3
#iqos3ukraine #bazaarbestdressed

0 Q N

December 5, 2018,
https://www.instagram.com/p/BrAesPKHvél/




|QOS-Sponsored London Fashion Week Blog Post

lowta Kode

g

MARCH 5

LONDON FASHION WEERK X IQOSAT THE
ROSETTOOD HOTEL

London Fashion Week: My stay at the Rosewood hotel in collaboration with

So usually I would be absolutely dreading the stress of fashion week, the trawling around Lendon and the early and late
commute home — but this LFW [ absolutely did it the way vou should thanks to (heated tobaceo technology)

xrﬂndad me the most | heauhful room at the

lotel (T had literally wanted to stay here for years since T

ﬁ.rst visited it!) dunng Lcndon Fas'hlon Wi eel\ which was \\a'l]unu distance to all the shows so perfect location and just
the best place ever!

8 = } Toula Rose. London based fashion & lifestyle
£ &H. blogger. Affordable Style.
==

The rooms were IQ0S friendly. If vou guys smoke but don’t know about IQOS then you'll be glad vou've read this post.
It uses heat technology rather than burning tobaceo, which gives vou the true taste of tobaceo with no smoke, no ash and
alot less smell. One of the things that I hated about normal smoking was the smell that can get left on you, whereas with

IQOS your hair or clothes don't smell of smoke at all afterwards! So I was fashion week ready! The device is super sleek

and comes in a variety of eolours.

inos

Shop 1Q0S

See what I wore on the first day of fashion week below:

March 2018, https://www.toularose.com/2018/03/05/london-fashion-week-
x-igos-rosewood-hotel/

Be sure to check out 1Q0S for aw
=

v better alternative to normal cigarettes >
——

Thanks to IQOS + The Rosewood Hotel for a fantastic fashion week experience!




|QOS-Sponsored Fashion Magazine Articles

While some articles are explicitly identified as sponsored by IQOS, others highlight the product but do not include
sponsoring information. This article featured high-quality images of the product and had the two subjects mention how
IQOS is part of their winter plans.

VOGUE

Moii naeasbHbIil 3UMHUI
BeUep: PaCCKa3bIBAIOT
Vabana Hemesa u Tumyp
MupomHnueHKko

238 AHBAPA 2019

3uMa — WjeankHOE BpeMs rojia, KOIjla MOKHO XOTh HEHA/IONTO 3aMe/UTHTE TeMII,
TMOCRAMATH GONBITE BpeMeHH cefe W coGCTReHHEIM X066H: HACTAKIATECA HCKYCCTBOM,
KaTaThCH Ha JIbLKAX, YMTaTh KHHTH B KOMITAHHH , HTPaTh C IPY3bAMH B
HACTONBHBIE HTPBL B Hamem HoBOM MaTepuaze TaTy-MacTep Yabsna Hemena n
Teneseaympii Tamyp MupomHEHYEHKO PaccKashIBalOT O TOM, 9TO TAKOE JUIH HHX

H}[R&Hhﬂ'b]ﬁ BHMHWH BE"{E]’) u 6e3 9ero oHH He HI’)P}[(‘T&B}U"{)’I" CBOIO ."!HM}’.

(Translated by Google Translate)

My perfect winter evening:
tell Uliana Nesheva and
Timur Miroshnichenko

JANUARY 23, 2019

f N« '

Winter is the ideal time of the year when you can slow down the pace, spend more time

for yourself and your own hobbies: enjoy art, ski, read books at , play board

games with friends. In our new material, tattoo artist Uliana Nesheva and TV

presenter Timur Miroshnichenko talk about what an ideal winter evening is for them

and without which they cannot imagine their winter.

Vogue Ukraine, January 28, 2019,
https://vogue.ua/article/culture/lifestyle/moy-idealnyy-zimniy-
vecher-rasskazyvayut-ulyana-nesheva-i-timur-miroshnichenko.html

My winter is associated
with a ski suit, and IQOS
becomes a real salvation
at this time of the year.
Now | don’'t need to go out
to a cold balcony in winter
and even open windows in
the car. The device does
not smoke at all and does
not produce smells
characteristic of smokers.
And (hewaditbnayobagtansiate)
winters go without him?


https://www.iqos.com.ua/?utm_medium=content&utm_source=vogue.ua&utm_campaign=pr&utm_content=/moy-idealnyy-zimniy-vecher-rasskazyvayut-ulyana-nesheva-i-timur-miroshnichenko.html&fbclid=IwAR0sUIfsTHVgI3mPreBynKwl3GmVTyrTPch3IAITyMFMKC2Nr7vA1T_jKdc

IQOS Fashion Partnerships: Interview Magazine Russia Event

Interview Magazine Russia and 1QOS partnered to host an event at the Atrium Mall in Moscow in October 2017. The event
was held at an IQOS boutique and was an open interview with art innovator Andrey Bartenev and magazine editor Aliona
Doletskaya.

bam interviewrussia « Follow boum interviewrussia « Follow

gl interviewrussia Mpeyaraem Hauars HoByIo _— interviewrussia He nponycruTel +Ma6nuk-Tox
poviw 3 inos e A e m S 100S Ao Roreueon n ot Py
& Cnewwre Ha naBane-Tox Anénl floneuxof Bee, uTo el HaTh 0 pycckoi Moge
07 = ¢ m » w1 Autona Bensesal #12 pexabps 8 19:00
< : o
- =, i -; i I:(r;sx ‘Atpyw’, Semnanoit 8an, 33, Gyt NPUrNALIAICT By iQ0S, "Arpiyw”, nepeid ra

% .I Wl oy . - MEx0a caoboanmi
o X 1y #%e ) yas_lesya PericToauma oOR3aTensHanT hTETE i b aGe A
bogemaS8s Bawxe k see3aau?)})) MORMI NPErOBOP.HABPATAN CHOXETE HeM-To

;f‘c‘nil : ekl ot ‘ c:S . X A
| - e IT'S ALLABOUT CHANGES oo,

angelina_iico € claudiovignola | love to see post fike this! billyrichardsworld My Gocdness!
e “ ) PRI " jared_b Lovely! :::’"":b"";: !J‘“m’!U :(epuglies;sreal.‘
‘_ n A o T ] ubareva s @yas_lesya Bxoa caoGoRMbI, onychase Amazing| iukaszlive © &
S
i [ 4
¥ .

- v ‘.‘{ ),“ emGipaLp e TpeSyEICY rema.kiwi OTasuHenA cHimor!
» 5 PN g .
= ANy IR ukesive® é
A - & i Vo4 al} [
A o oo g meamoscou Kaxxane, uro s e a Mool » b5 A ”l
! V. anewa noneukan u anron senaes s ¥ L Fra e itsalexdvorak W { ) S 1

; e PARTYING&TALKS b ‘r!‘\i‘;ﬁ‘ gma wsco Bee puneTph VSCO Bcero 33 0 Q ANEHA [OMELKAS M CECTPbI PYBAH
. A »°1
bl = FF ANIEHA IONELIKAR V AHAPE EAPTEHER i EUELCI A 2y
) ~ .& 365 likes : 261 likes
v s 2 A ’ PUBLIC TALK

Sources: https://www.linkedin.com/pulse/public-talk-interview-iqos-kate-volgina/,
https://www.instagram.com/p/BL_gUXrFPBh/?taken-by=interviewrussia



PMI-Ferrari Sponsorship

PMI announced its renewal of its Ferrari sponsorship in early 2018. Sports sponsorships, and particularly Marlboro’s
sponsorship of Formula 1 racing has long been recognized as a successful way to present its brand to millions of viewers and
elevate its image as a “winning” product.?

February 20, 2018

Philip Morris International and PRESS INQUIRIES
. . PMI| Operations Center Media
Scuderia Ferrari Partner Together Ofce

[0 +41(0)58 242 4500

to Advance the Vision of a World S -
Free of Tobacco Smoke

LAUSANNE, Switzerland--(BUSINESS WIRE)--Feb. 20, 2018-- Philip Morris

~ < L m e,
International Inc. (NYSE/Euronext Paris: PMI) and Scuderia Ferrari have extended s . b " i,
. & Santander >

their partnership until 2021. Their suc ul collaboration spans more than 40

years. As of t e exclusively focused on advanci

cause of a smoke d - a world in which all people who

continue smokin tch from the most harmful form of nicotin
cigarettes - to scientifically substantiated less harmful alternatives that are smoke

free.

https://www.pmi.com/media-center/press-releases/press-release-
details/?newsld=2333298

5 IO - HACNG XTRINGE -+ OMUNE STORL | MIWS  CORPORATE
& SFTIH TEAM RACES HOSPITALTY FDa RTNER HISTORY MNEWS NAULTIMEDSA
BT

nnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnnn

Blog post, October 7, 2017, http://sebastian-vettel-
fans.blog.cz/1710/videos-photos-seb-kimi-and-maurizio-at-
the-igos-event-today

http://formulal.ferrari.com/en/partners/philip-morris-international/

1 National Cancer Institute, The Role of the Media in Promoting and Reducing Tobacco Use, Smoking and Tobacco Control Monograph No. 19, NIH Pub. No. 07-6242,
June 2008, http://cancercontrol.cancer.gov/tcrb/monographs/19/m19 complete.pdf, at 65, 68-69.



http://cancercontrol.cancer.gov/tcrb/monographs/19/m19_complete.pdf

|QOS-Sponsored Cultural Events: Zurich, Switzerland,
January 2017

This was an art event sponsored by IQOS where photographic art was displayed and attendees were provided the
opportunity to “discover IQOS”.

Photographic ART EVENT

7 PM Wednesday the 18th Jal'll.lary 2017
at DER 4TE RAUM by IQOS, Bleicherweg 7, 8001 Zurich

This

ART4FUN ¢

Source: https://www.michalabrincker.com/single-post/2017/01/08/ART-event-from-10th-18th-January-2017-at-DER-4TE-RAUM-by-1QOS-in-Zurich



|QOS-Sponsored Cultural Events: “Creative Hub” Qreator by
1QOS, Bucharest, Romania

Description:

* Provides spaces and technological
resources for the creative
community, as well as information
about 1QOS and product testing.

* Hosts weekly free events and
workshops for dance, music, theatre,
film, photography, and art
communities

Website quotes (Google translated):

*  “More than 500 square feet of
creativity, inspiration and
innovation... a space for creative
energies looking for new
opportunities and perspectives.”

* “If you are from Bucharest, we are
waiting for you at QREATOR by 1Q0S
where, besides developing your
talents in the 7 dedicated rooms, you
can try IQOS... the revolutionary
alternative to cigarettes.”

Video Tour: https://www.qreator.ro/despre#video
Source: https://www.auto-bild.ro/advertorial/igos-deschide-
greator-noul-hot-spot-pe-harta-creativa-bucurestiului-130550.html



|QOS Marketing on Social Media Posts: Brand Ambassadors

These are only a few examples of Instagram posts and accounts by paid brand ambassadors for IQOS. These types of images
do not at all portray adult smokers trying to quit, but rather present a glamorous lifestyle for IQOS users.

Following

jasmiiina

311 posts 2,528 followers 431 following

instasmith17  felewing

5,030 followers 3,209 following

i/ —_y
& 1Q0S Team PMI @us.stuﬂes
q“nwwmings*

Followed by i ith17, and

https://www.instagram.com/iasmiiina/

https://www.instagram.com/p/BsvePcoBbjS/

s,

Following v

adrianaturtle

192 posts 2,310 followers 1,310 following

adriana
www.youtube.com/watch?v=B7ixZZxuVTg
Followed by iqos.family, iqos_friends, iqos.stories + 2 more

https://www.instagram.com/adrianaturtle/

GQ:& SRR I
T




|QOS Marketing on Social Media Posts: Brand Ambassadors

{ antonlavrentiev @ « Follow
3 LOBSTER STUDIO

antonlavrentiev This year, the IQOS brand
is 3 years old. And | am glad that

managed to make friends with him almost
from the very beginning. With the advent
of 1Q0S, the problem of ashes and tobacco
smoke in the car and at home has finally
disappeared in my hands.

Happy birthday, IQOS!

Subscribe to@igos_ruand stay tuned. Do
not lose!

#igosambassador

Does not exclude risks, 18+

yanikk36 Love you very much, Anton,
but quit smoking, please, and stand on
skis!

antonlavrentiev @yanikk36 | thank

you for your attention and care Jy
don't promise to ski, but with pleasure
on the snowboard =

oQd A

3,948 likes

Instagram post, December 16, 2018,
https://www.instagram.com/p/BrcU66gAegu/

mirela.bucovicean « Follow
adoo House

NEre’s your CNance To wWin your Very own
device! All you have to do to win is: Q) Be
an adult smoker or 1Q0S user @ Tag a
friend and tell them what you would like
95% less of this Christmas @ Follow
@mirela.bucovicean & like this post

You can sign up for this giveaway until
December 31, 2019,

Disclaimer:

QOS generates up to 90-95% lower levels
of harmful and potentially harmful
constituents compared to cigarette smoke.
The giveaway is dedicated to adults only.

#lgos3 #100Sambassador #AdultsOnly
#1QOSisnotriskfree #ad
#095%less

cQaQu [
=) Liked by eglantinabecheru and
1.330 others

Instagram post, December 22, 2018, https://www.instagram.com/p/BrroAjSFyrl/

Instagram post, August 21, 2018,

@ laurachis18 - Follow

laurachis1 @ Consider 2 tree fora
moment, As beautiful as trees are to look
at, we don't see what goes on
underground - as they grow roots. Trees
must develop deep rocts in order to grow
strong and produce their beauty. But we
don't see the roots. We just see and enjoy
the beauty. In much the same way, what
goes on inside of us is like the roots of a
tree.

@igos.stories @igos_friends #green P
Zgreenmoodsf@ #graenmoments Fanjoying
#trees #heatnotburn #greenlight
#greenelements #justigos #greenday
#amgreative

florina_codrean Parca esti o sirena 1)

mihaimotea Daca esti sirena, ma
intreb: Pe ce rau esti? Poti sa ajungi
pana in vama) te astept acolo:) @ &

Qb N

73 likes

https://www.instagram.com/p/BmwFT8VhN4C/

Instagram post, June 29, 2018,
https://www.instagram.com/p/BkmkY8MIOoc/

alexandrustefan « Follow
stz Cafe

bianca.robe Buun
iqos_friends @@

cauw A

"’:w‘g Liked by iqos.stories and 81 others




N gb el -+ | Instagram post from @mariandivalo (6.3 million followers, 12 percent in the
B US) that uses the hashtags #igos and #ad. The image was taken in front of a
5} marianodivalo & Gres nighti backdrop featuring the iQOS logo. September 24, 2017,
ol i PR https://www.instagram.com/p/BZcHOHxDCrh/.

party #iqos #igosEmbassy #ad

@
c&’_ tugcdogn Super

hamo_sarsam__Shaza

kim_jozil | hope you too be
tnnsthar tn tha and

Qg N

@ Liked by iqos_friends and 234.051 others

christina_ich € #igosrevolution
#igosRuby #ad

@ christina_ich € « Following

@

mariuswiering Ma baba mai

o elenutza.elena.7 Superbaaaaaaa
catalinacrucitti @agoscru anche
. lei si fuma l'icqos @

Qb A

262,143 views

Instagram post from @christina_ich (429k followers, nine
percent in the US) that uses the hashtags #iqos and #ad. April
28, 2018, https://www.instagram.com/p/BiH3JIrimAq/.




IQOS Marketing on Social Media Posts: PMI Science with
Russia Interview Magazine

PMI Science posted on its Instagram account about the Russia Interview Magazine editor in chief learning about 1QOS, but
failed to mention she identifies herself as an IQ0S Ambassador (note hashtag in her personal post).

r‘ pmiscience » Following

pmiscience Alena Doletskaya, @alionadol, of
Russia Interview Magazine is shown a
#science demonstration of our #heatnotburn
#smokefree #betteralternatives compared to
regular combustibles.

@ alionadol - Follow

alionadel A Tenepe - Tagagagam -
qo anaiTecs, KaKoi LEET ByAEeT y HOBOTO
P P TR el QL0 & GyTike
Z ’IQOS B ATpuyme. @iqos_ru N\
J #igosambassader 7
\igno(a-m/ SLE TEI‘IaHgH—’

ksuwka26 @ivanponomarev.art ux xe
MHOTO B pasHoM LBeTe)

' . P ey am " travkinayulia An&ua, a Bul nonezyetece
O W - o) o S 1Q0s?
| B -y v N ‘ lysisamui aaa

alionadol @travkinayulia Ewé kax!! bosewe
roAa TouHo. C yACBOALCTEMEM,

sachavraiment Menen pozskl, KOHEYHD)
p25v Curmii v dnamunrod)

margo_polyak Kpytaa exl TeTka

oaug N

4,786 likes

Instagram post, August 31, 2018,
https://www.instagram.com/p/BnHDcdClcOJ/?taken-by=pmiscience

Instagram post, June 7, 2017,
https://www.instagram.com/p/BjuA8sFHajb/?taken-by=alionadol
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